V

iwriculumtort Gl JegreeinBR3A

Chaudhary Cnaran Singh University Meerut

National Education Policy-2020
Bachelor in Business Administration

Bachelor in Business Administration (Honours)
Bachelor in Business Administration (Honours with Research)

CourseStructure, Credits&Syllabus

CHAUDHARY CHARAN SINGH UNIVERSITY, MEERUT

1

T

(To be effective from the session 2025-2026)



Modclcurriculumtln‘l..':GchrccinBB/\

Table of Contents

GENERALCO URSESTRUCTURE&THEME.....c..coorrsosooooooooo w17
A. Definition ofCredit ... 17
B.  Coursecodeanddefinition 17
CourseLevel/Duration/System 17
MinimumeEligibilityCriteria L bbb e b R R R AR e en e e e et e et 17
SEMESTERWISECREDITD]STR]BUTION ........ 18
Category-wisedistribution*........... 18
INDUCTIONPROGRAM AL RS R At sttt 19
SemesterwiseStructureandCurriculumforUGCourseinBBA s 21
SEMESTERIL.cvvssvsscississsiinssimpssssisimsermmeomommamssessesesmmsssso 21
SEMESTERIL ..o tvnrrssrsssnsessesssssssssessessssssssssss oo .22
s b o L —————————— O 23
SEMESTERN wooissisiassitiaitics sesmmsmmsssonsssssssseie ‘ 24
SEMESTERVL coecemmmsssssmsssisssesssis s ssssssssssstsstsssasstsos s s 24
SEMESTERVII-(BBA(Honours)).. 25
SEMESTERVIII-(BBA(Honours)) .26
SEMESTERVII-(BBA-(HonourswithResearch)]..... 26
SEMESTERVIIl-(BBA—(HonourswithResearch)) 26
ProgramObjectives 29
ProgramOutcomes 30
SEMESTER-I.. 33
PrinciplesandPracticesofManagement.............o.oooovvooooeioooo .33
BusinessCommunication-I.............coo.ooevevuromrooooooo .36
i 38
e e 40
GeneralEnglish-T..........cooonoeeeennrennseeeseessse oo 42
IndianKnowledgeSystem .......coueeuierereremmcsininerernsceessesees . .44
EnvironmentalScienceandSustainability 44
SEMESTER-II 51
HumanBehaviourandOrganization ............oeeeoeevoesiosesoooeoooeooonn .51
MarketingManagement .......cccciimiaiomimsmisistiosmmsssens 54
BusinessEconomics .........c.eeoereieenirennene. widd
EmergingTechnologiesand Applications o 60

1Ir



Modeleurriculumtorl i DegrecinBBA

MediaLileracyandCriticalThinking......... = 62
IndianConstitution " - .65
BusinessCommunication-II................... s e e s enr st ene e nes 67
SEMESTER-].......uunnn.n 1e1tienerenn s st asaen s sn e sanennsrhasasasesenessnnonsssnnnes 73
CostandMnnagemcnIAccounting... i it I3
LegalandEthicalissuesinbusiness ... i 75
HumanResou rceManagement................ i et e st e e e s sasbes v 78
lndianSystemsofHealthan(lWellness ....... : e 80
ManagementInform ationSystem(MIS) .u..vererrrrnoonsonn , o 81
YogaandPhysicalfitn ess/Sports/NCC!NSS/DisasterManagem ent... i 84
SEMESTER-IV ... ISR N st nstars R sasssassi i seresssnati e e 84St e sm e e aRR S SO aRR RS SREO St RaSS SO Sosnt 99
EntrepreneurshipandStartupEcosystem - SN e pmess 99
OperationsManagcment ............ T s e s e s ae e e b s et senn e neen s 101
FinancialManagement........, y w103
BusinessResearchMethodulugy .................. 2 105
BusinessEnvironmentandPublicPoIicy ............................................... 107
Or R T 107
EnterpriseSystemandPlatforms..........oovoooo i 107
Or.... i ; ..107
GeoPoliticsandimpactonBusiness » 107
O onsssosssesniisnsssinassesanesseensemecssns s 107
PublicHealthand Management.................. w107
InternationalBusiness 116
DesignThinkingandInnovation 118
SEMESTER-V ........ 123
StrategicManagement.. ’ 123
LogisticsandSupplyChainManagement 126
SEMESTER-VI.. Sinsse . 131
ProjectManagement . e 131
BusinessTaxation 133
OO ALE GOVEIMANCE srssssssssssmsssssmm—— - 135
SEMESTER—VII(BBA(Honours)) ........................................................ .. 141
AlforBusiness ... 5 141
Or - 141
Diversity,EquityandInclusion 2 .141
Or . 141
DigitalEthnographyandonlineCommunities |
EntrepreneurialLeadership - - sty 148
SEMESTER-VII(BBA (Honou rswithResearch)) T e 153
AdvancedDataAnalysisTools...... . w153
AdvancedResearchMcthodology ................. veinssis 155

12



MadelcurriculumorUcr JegrecinBBA
Appendix-1:Electives................

BusinessAnalytics.....rresrcennssssonnnn, N .11,5631
DataAnalyticsusingR/Python................ SONOR ISt et soarsunrenasaseRsassasastesso SRt bR soni S nssessanes sserrresssisbaiisins 163
DataVisualization........ T oy T s e e s eaens 165
Marketing Analytics....... s e eene s e e asaes bt s e 167
R AL O 169
HRARDIYHCS orsvssvsinissrimmssessssssmmsmssssssssmsssse s T S R e s aaee 172
SocinlMcdiu&WebAnalytics .............................. Siesssbisasan bt srerasasesererases B eSO R A s U S s b e aeen 174

International Business TR tamemaess oo i U4 onEA s oo vt s aavenam s SSES b s ais 177
IntcrnntienalTradel”olicy&Stratcgy... ............... S 177
GlobalBusinessENVIronment ..oo..vmuvovessrssooo 179
Tmnsnational&Cross—CulluralMarketing 4 182
lnternaliunalSupplyChainMgmt .............. A 184

lnternationaIAccounting&chortingSystem 187
lnterna(ionaIVentures,Mcrgcrs&Acquisitiuns etsessan s s 189
EXIMPolicyanddocumentation. " 191
Finance.......... S N — 193
lntcrnationalFinanciaIManagement e st sne e e ne re peans ‘ 193
InvestmentAnalysisand el E——— 195
FinancialMarketsProductsandServices Sttt e e b r e s aenranes 197
BusinessAnalysisandValuation.............eosessoooooooooooo e 199
B ——————— 201
Financial Modelling cesetenrsaniasenaaes 203
StrategicCorporateFinance ... muuuumeosenmssssmsssssoseossoe 204
Financial Analytics 207
BehavioraIFinance(NeuroFinance) 208
BankingandInsurance 210
DirectTaxation 213
Financial Planning ....... , sesessnasninens reessatsteesarean e nenrens 216
SustainableFinance .......... 219
HumanResourceManagement .......ueceesmssorssssonnsoooon .223
HRD-SyStems& Srategies vuuumuuuversuermueraressssecseeneeessssesmmssssssssossennsns, S— 223
ChangeManagementandOrga nizationalDevelopment . .226
Trainings DEVEIOPMENt vt .. 227
Performance&CompensationManagement e 220
NegotiationSkills 232
CrosscultureHRM = ; 234
HRAnalytics " . Ssentesnninanesieas 237

TeamBuildingintheorganizations.......... T A R AR SRS s panssessessisssssassos ceans e, D50

13,



ModelcurriculumtortIGDegrecin BB A
BehaviouralTestingand Trainingfo rEmployeeRete

ntion ssisassssstisteen st tss s ssssassssesbinansssasitsassanes 240

Talentacquisitionandmanagement

Compensnlimlnmnagcm0nl............................................

EmployeeLifeCycleManagement SO s s st s sssssssaressssesrssansens 20 ]

Coaching& Mentoring.

B O ULy L. 1)

ConsumerBehaviour i SO RO SRRSURTIIO L, 3 |
SalesMa :kcl:ng!l\lillaigc:110lll25’!

MArKetingorSCrVICES wuumuuireirsimmerseesssesssessssessemsesssss 256

DigitalMarketing ’ 258

InternationalMarketing ssssssnsnasasessusnnsasnarissasnsrusnasass 239

CourseOutcome(s)...... 3 261

RuralMarketing. . w261

Supply-ChainManagement 265

ManagementDecisionModels 265

OperationsStrategy ............. 267

QualityMa nagementandBusinessProcessimprovement N 269



Model curriculum for UG Degree in BBA

GENERAL COURSE
STRUCTURE
- 8
CREDIT DISTRIBUTION



Modelcurriculum forl IGDegrecinBA
Program Name: Bachelor in Business Administration, B

(Honours) and Bachelor in Business Administration
program

achelor in Business Administration
(Honours with Research) Degree

Program Level/Duration/Semester: Undergraduate /

Three or Four years/6 or 8 Semesters
with

multiple entry and exit,
Maximum period to complete the Degree: Seven Years

Options available to students joining Batchelor in Business Administration (BBA)
Degree Program:

a. One year (two semesters) Under Graduate Certificate in Business Administration

b. Two years (four semesters) Under Graduate Diploma in Business Administration

¢. Three years (six semesters) Bachelor in Business Administration [BBA]

d. Four years (eight semesters) Bachelor in Business Administration (Honours) [BBA

(Honours)] or Bachelor in Business Administration (Honours with Research) [BBA (Honours
with Research)]

Minimum Eligibility Criteria for BBA:

Intermediate or senior secondary form any discipline with recognized board.

Minimum eligibility criteria for opting the course in the fourth year:

1. BBA (Honours with Research): BBA Degree with 75% marks as per the prescribed
regulations

Note: Admission will be done against the one fourth seats through merit by the Institution
itself.

2. BBA (Honours): BBA Degree as per the prescribed regulations

Note: Admission will be done against the three fourth seats by the Institution itself, In case of
the vacancy of seats in BBA (Honours with Research), seats may be converted to BBA
(Honours) with the permission of the authorities.

Definition of Credit:

1 Hr. Lecture (L) per week 1 credit —‘
1 Hr. Tutorial (T) per week 1 credit
1 Hr. Practical (P) per 0.5 credit
week J

Abbreviation and Definition:

L Lecture
T Tutorial
P Practical
MIDSCC Major Discipline Specific Core Course
_— ]
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MIDSEC Major Discipline Specific Flective Course
MNGEC Minor Generic Elective Course
SEC SKill EnhancementCourse
AEC Ability Enhancement Course ]
VAC Value Addition Course
VIAPCW

Vocational Course / Internship/ Apprenticeship/ Project/ Community
Outreach/ Workshop

Mapping of Marks to Grades:

Each course (Theory/ Practical/ Dissert
the number of credits. Mapping of m

ation/ Viva-Voce) is to be assigned 100 marks, irrespective of
arks to grades may be done as per the following table:

Letter Grade Description Interval of Marks Grade Point
0 Outstanding 91-100 10
AT Excellent 81-90 9
A Very good 71-80 8
B” Good 61-70 7
B Above Average 51-60 6
C Average 41-50 2
P Pass 36 (Theory Course/ | 4
Course  with two
components  theory
and practical/
Practical Course)
40
(SVIAC/ Internship/
Capstone  Project/
Research  project/
Dissertation  Viva
voce efc
F Fail 0-35 4
(Theory Course/
Course  with two
components  theory
and practical/
Practical Course)
0-39 (SVIAC/
Internship/ Capstone
Project/  Research
project/ Dissertation
Viva voce elc,)
AB Absent Absent 0
Q Qualified 36-100(Theory
Course/ Course with
wo components
theory and practical/
only Practical
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100 (SVIACY
Internship/ Capstone
Project/ Resenreh
|1Init e/ DEssertation
o Vivivoee ole,)

NQ Not Qualified 0380 e ory

Course/ Course with
I\Wo camponents
theory and praetical/
only Mractienl
Conrse)

0-3(SVIAC/
[nternship/ Capstone
Project/  Regenrceh
project/ Disgertation
Vivi voce ele.)

Note:
Notet

10 Eadlduce to marks Tess than 36 In (heory course/ course with (wo components
theory and practical/_only practical course, (must II])jlelIt' T U BACK Papern
necording to the Uulvcrslly rules) or less lllnn 40 In lIwJSVIAL'a’ Internship/
Capstone l’m_l-.clf Researceh project/ Dissertation,

2. B Fail due to short Attendance (course/ program must he repeated)

3. AB: Absent but attendance criterion Is fulfilled (may appear in the
corresponding semester external exams as X student)

4. In any ease no provision of rescheduling or reappearing in any component of
internal nssessment will be permitted

Exit criteria after first year (two semesters) of BBA Program with UG Certificate in
Business Administration:

Total 44 credits in two semesters, including mandatory 4 credits through aSkillbasedsubject
orVocational Course / Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop
(VIAPCW) program in a relevant [ield of a minimum duration of 8 weeks/ 120 hours in the
summer break after the second semester.

Re-entry criteria in the second year (third Semester)of BBA Program:

Eligibility: Certificate in Business Administration with requisite 44 credits including
mandatory 4 credits through aSKkillbasedsubject or Vocational Course / Internship/
Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program in a relevant
field of a minimum duration of 8 weeks/ 120 hours,

Exit criteria after second year (four semesters) of BBA Program with UG Diploma in
Business Administration:

Total 84 credits in four semesters, including mandatory 4 credits through aSkillbasedsubject
or Vocational Course / Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop
(VIAPCW) program in a relevant field of a minimum duration of 8 weeks/ 120 hours in the
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summer break after the second/ fourth semester.

Re-entry criteria in the third year (fifth Semester)of BBA Program:

Eligibility: Diploma in Business Administration with requisite 84 credits (including
mandatory 4 credits through aSkillbasedsubject or Vocational Course / Internship/
Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program in a relevant
field of a minimum duration of 8 weeks/ 120 hours) in the First/ second year.

Exit criteria after third year (six semesters) of BBA Program with UG Degree in
. Business Administration (BBA):

Total 124 credits in six semesters , including mandatory 4 credits through aSkillbasedsubject
or Vocational Course / Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop
(VIAPCW) program in a relevant field of a minimum duration of 8 weeks/ 120 hours in the
summer break after the second/ fourth semester.

Re-entry criteria in the fourth year (seventh semester)of BBA (Honours) Program:

Eligibility: UG Degree in Business Administration (BBA) with requisite 124 credits
(including mandatory 4 credits through aSkillbasedsubject or Vocational Course /
Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program
in a relevant field of a minimum duration of 8 weeks/ 120 hours) in the First/ second year.

Re-entry criteria in the Fourth Year (seventh semester)of BBA (Honours with
Research) Program:

Eligibility: UG Degree in Business Administration (BBA) with requisite 124 credits
(including mandatory 4 credits through aSkillbasedsubject or Vocational Course /
Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program
in a relevant field) of a minimum duration of 8 weeks/ 120 hours) in the First/ second year.
Note: Admission will be granted based on the other eligibility criteria and process determined
by the University for BBA (Honours with Research).

. Examination and Evaluation
13.1. 75% attendance in individual paper/ course is mandatory to appear in the internal/ external examination
of the corresponding paper. In extra-ordinary situation the Vice-Chancellor may provide a relaxation within
the rules. However, in any case, the relaxation in the attendance criterion will not be the right of a student.

13.2. Attendance criterion will not be concerned with the allotment of marks.

13.3.In case of short attendance in an individual paper/ semester, the student must take readmission in the
corresponding semester.

13.4.Absentee in any of the component of the internal examination will be allotted with zero marks in that
component.

13.5.In case of absent or fail in one or morecomponents belonging to the internal assessment of a code, there
will be no provision ofback papers for internals. Whatever marks (zero or more) obtained by the student will
be the final internal marks.

13.6.Absentee/ fail in the internal examinations will be allowed for the corresponding External examinations.
But short attendance students will not be allowed for the same.

13.7 If a student with minimum 75% attendance remains absent/ fails in the external examination(s), he may
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appear as EX/ in Back paper(s) in the corresponding Code in the corresponding semester in the subsequent
sessions under the preseribed rules of the University.

13.8 In case of Ex or back, marks (zero or more) originally obtained in the internal examinations will be final
marks to be considered. There will be no provision of X or back in internal examinations.

13.9 Each course/ paper whether major, minor, SAC, AEC or VACwill be a 100 marks credit course
irrespective of the credits assigned to it.

13.10In each major, minor, Skill Enhancementtheory Course (except for the summerlnternships/ Trainings
ete., falling under SEC), and AEC there will be a continuous Internal Assessment of 25% marks and external
assessmentof 75% marks.

13.11The internal assessment of major, minor, SECand AEC theory papers will be based on the
student’s performance in three components:one semester test (subjective for major and minor/
subjective or objective/ MCQ type for the courses falling under SEC and AEC as per the nature
of the course) (60% of the max internal marks i.e. Max 15 marks), one quiz (20% of the max
internal marks i.e. Max5 marks), one assignment/ or presentations/ or equivalent component
(20% of the max internal marks i.e. Max 5 marks).

312 TR exiermal assessment of individual theory paper of major, minor, SEC, and AEC needs.fo secure

i M 30 marks, /e, minimum 23 marks from maximum 75 marks!

1311310 ageregate in individual paper’ (comprising Fiheory plis practical)of. majorminor]
SEC or AEC,36% marks. in theory | paper. and 369 ally in_ theory. and practical in case of two
Components /e, minimum 36 marks out of 100 marks are required o pass in theparticular.course/ paper:

13.14. The Value-Added Course (VAC) will be a qualifying credit course of 100 marks.

13.15. For VAC courses offered fromthe Swayam Portal, the internal exam will be conducted by the portal
itself and the external exam consisting of 70 MCQ type questions will be conducted by the University.Marks
obtained through the SWAYAM Portal and given by the University will be added. In case of the VAC course
exclusively offered by the University, only external examconsisting of 100 objective/ MCQ type questions
will be conducted by the University. Passing percentage of the VAC course will be 30% in external and 36%
in aggregate in case of SWAYAM portal, and 36% in case of the course offered by the university itself.

‘:?ﬁr's'éfi?_?ﬁrﬁétié'ﬁl-ré?p' art of a course(in_any

b e T LR

225% marks

B S bl At Lk Buron

L e Jrohdp il g s
= Presentatiol

= Lab record=25% mar

v Vivavoce —25% marks

o SOYL R P T AN LR I g e i K e AT o S e e S e MG L 0
) ducted jointl ‘a Board of Egcamme_x_‘s_‘_c_qngsxstlrpg?aﬁp eamtex;nals»zi‘nd
i L L I e R g SR ]

ppointed by the Hon’ble Vice-Chancellor or a nominee! desi

=T

i3:18:Summer. In fernship/. project/. dissertations or equivalent will'be
STRdBne] (Max 25 marks), quality of.report (Vax 25/marks), per
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person nominated by the V ice Chancellor, Minimum 40 marks are required 0 pass in the concerned
code! oncerned

13.19 Projects/ Dissertations are to be done in the guidance of any full-time teacher. Student must submit the
report of Project/ Dissertation for evaluation.

13.20.For papers with both theory and practical components, the total 100 marks will be dividedinto theory
and practical as per given in the table. Accordingly internal assessment of theory. part will be divided into
three components: semester test (of 60% of the max internal marks), one quiz (of 20% of the max
internal marks), one assignment/ or presentations/ or equivalent component (of 20% of the max

internal marks).

1321 Passing and Back Paper Criteria:

13221117 Students must/secure at least 30% marks in external theory paper/ theory part of a paper, 36% marks

in practical/ practical components of a paper and 36% in aggregate to pass the ‘course other than the paper
based on Summer Internship/ project/ dissertations or equivalent.

TS T2 St ol i practical pracical partaf A paper) heJill e corsidered Taled
EeSppctifgjpapcr/c'odq, However, if he failsonly the theory part of a paper, he can reappear. for the theor
exam, while the marks obtained in the practical exam will be carried forward.

13:21:37An aggregate of 40% marks is required to pass a semester]

13.21.4. For SEC/ VAC courses taken through SWAYAM or similar portals, the evaluation will follow the
policy of the online course provider. The external exam may be conducted by the University,the online course
provider, or an authorized agency.

13.21.5.The Value-Added Course (VAC) will be a qualifying credit course of 100 marks. Passing percentage
of the VAC course will be 36% in aggregate.

13.21.6. Candidate maybe awarded 80 or more marks in Research Project/ Dissertation only in the condition
when research paper based on the Project/ Dissertation would be published/accepted for publication in a UGC
care list (if exists)/Scopus/Web of science indexed journal or two research papers have been presented in
national/ international seminar or workshop.

13.21.7. No grace marks would be allowed in any category of exam (external and internal)

13:21.8.To clear the superscri 3PAis compulsory to

i e L e A S S e 1 o s L_.'..-:‘:"'i\
attain after completion of first second, third.

13.21.9. Candidate will be allowed only in taking of external exam when they wish to upscale degree or
marks. In such cases already secured marks of CCE(Continuous cumulative evaluation) will be considered as
such.

13.21.10. Facility to appear as Ex-student or in back paper will be governed by the university exams rules:
odd semester exams while conduction of odd semester exam and even semester exams while conduction of
even semester exams. -

13.21.11.A student who fails in maximum 50% theory/ practical can be allowed to appear in the back paper
exams of those courses, but he cannot be allowed to appear in back papers of any two semesters together.

13.21.12. In case of failure in more than 50% of the theory/ practical, the student will be failed in the complete
semester.

13.21.13. In case of being fail in a semester by any reason, a student would not be allowed to appear as X or in
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back papers of that semester together with papers of any

other semester.

13.21.14A studentwill be allowed as X student or in back paper as per the current syllabus of the concerned
course/ paper of a program.

13.21.15.A student can appear in external exam

inationsof' the course/paper opted by him within the defined
limit (exhaustion of defined duration) multiple tis

ne.

14.A student will not be allowed to change a course of any category once it has been opted.

15. A student who exits with Certificate in Computer Applications will always carry additional 4 credits,
carned through a Summer Internship after second semester, mandatory for exit with Certificate in Business
Administration,

16. Promotion to the next semester:

16.1Whatever be the result of the current odd

semester, a student can always be promoted to the next semester
provided his current semester attendance is completed.

16.2 In the first semester, it is compulsory to fill the exam form which will be forwarded by the course
Coordinator/ HoD in case of the attainment of 75

% attendance. In case of failure to fulfill the mandatory
attendance, admission of the candidate will be assumed as cancelled.(Decision of Academic council dated
29/5/2024 vide no.-3).

17. Calculation of Semester Grade Point Average (SGPA ) and Cumulative Grade Point Average (CGPA):

17.1 SGPA, CGPA and consecutive percentage may be calculated as per the following formulae:

Table VI
SLNo. | Formula Definition
1 SGPA(Sj)5 > CixGi)l > Ci
2 CGPA= > (CixS)IL=_Cj " Sj'stands for the S GPA of the jth semester
*Cj/Stnds for e Total mumber o Forediieat
Tk *hgﬁ?ﬁ%‘%‘%&s’[er
3 Consecutive % = CGPA X 9.5

culating SGPA and CGPA credifs of VAC category courses Wil ot belincladed]

18.Allofment of Division:

MABLE VII
[STNG! | CGPA [Division

-
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19.Category of Courses:

Four-Year Under Graduate (Honours/ Honours with

Research) Degree program will comprise following
category of courses:

19.1.Major Discipline Specific Core Course (MJIDSCC): MIDSCC are the core credit courses of the
specific discipline spreading across the semesters giving adequate knowledge of the Major Discipline.

19.2.Major Discipline Specific Elective Course (MJDSEC): MIDSEC are the discipline-specific open
elective courses offered from a pool of courses by the department itself,

19.3 Minor Generic Elective Course (MNGEC): MNGEC courses will provide multi-disciplinary or
interdisciplinary knowledge to students.

19.4 Skill Enhancement Course (SEC): These courses are aimed at imparting practical skills, hands-on

training, soft skills, etc., to enhance the employability of students.Except for the summer Internship mandatory

for Certificate in Computer Applications, all other Internships/ Projects/ Dissertations defined in the scheme
will fall under SEC.

19.5.Ability Enhancement Course (AEC): AEC courses will aim to create awareness about Indian
Knowledge System.

19.6.Value Addition Course (VAC): These courses will be based on ethics, culture, Indian Knowledge
systems, constitutional values, etc. to understand India, sports education, Yoga education, Health and Fitness
education, environmental education, digital and technological solutions, and similar courses.

19.7.SKkill-Based Course/ Work-Based Vocational Course/ Internship/Apprenticeship/
Community Outreach (SVIAC), Capstone project and Research Project/ Dissertation:

19.7.1 Skill-Based Course (S): A specialized course aimed at enhancing technical and
practical expertise in computer applications.

19.7.2 Work-Based Vocational Course(V): A vocational course during the summer
vacations, focused on building practical, industry-relevant skills.

19.7.3 Internship/Apprenticeship (I/A): A professional internship or apprenticeship
offering hands- on experience in a relevant field.

19.7.4 Community Outreach/ Capstone Project (C): Involvement with an NGO or
community-based organization, contributing to social initiatives and applying
computer application knowledge to solve real-world challenges.Capstone Project:
A capstone project after fourth semester and sixth semester to integrating the skills
and knowledge gained so far through the program. It can be an independent or
group project.

19.7.5 Research Project / Dissertation:To be done by those who get admission in Four Year
Under Graduate (Honours with Research).
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SEMESTER-I
. Course .
S.No. Code CourseTitle L T P Credit
SWEEKSCOMPULSORYINDUCTIONPROGRA M(UHV-1)
1 MJIDS lI\’Arlnt;Iplf:santhract|c::t:5v::|f 3 | 0 4
ccC anagemen
2 AEC | BusinessCommunication-I 1 1 0 2
3 MIDS | Financial accounting 3 1 0 4
CcC
4 MIJDS | BusinessStatisticsandLogic 3 1 0 4
CC
5 AEC | General English 1 1 0 2
6 MNGEC | IndianKnowledgeSystem* 2 0 0 2
7 VAC Envu:onrr_le_ntalSc:lenceand 5 0 0 5
sustainability
TOTAL 20
SEMESTERII
S.No. Conrse CourseTitle L T | P | Credit
Code
1 MJDSCC | HumanBehaviourandOrganization 3 1 0 4
2 MJIDSCC | MarketingManagement 3 110 4
3 MIDSCC | BusinessEconomics 3 1|0 4
4 SEC EmergingTechnologiesandapplication 1 0] 2 2
5 MNGEC | Media LiteracyandCritical Thinking 1 110 2
6 VAC IndianConstitution 2 0 0 2
7 AEC BusinessCommunication-II 1 1 0 2
TOTAL 20
SEMESTERIII
S. Course : :
No. Code CourseTitle L T P Credit
1 MIDSCC ManagementAccounting 3 1 0 4
2 MJDSCC LegalandEthicalissuesinbusiness 3 1 0 4
3 MIDSCC | HumanResourceManagement 3 1 0 4
4 MNGEC IndianSystemsofHealthand Well- 1 1 0 2
ness
5 SEC ManagementInformationSystem 2 0 4 4
(MIS)
6 VAC Yoga/Sports/NCC/NSS/Disaster 0 0 4 2
Management
TOTAL 20
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SEMESTERIV

S. Course . . " -
No. Code CourseTitle L T I Credit
1 |[MJDSCC| EntreprencurshipandStartupEcosystem 3 | 0 4
2  |MJDSCC| OperationsManagement 3 1 0 4
3 |IMIDSCC| FinancialManagement 3 | 0 4
4  IMIJIDSCC| BusinessResearchmethodology 3 1 0 4
Business environment and public policy or
International Business or
Geo Politics and impact on business or
5 VAC PublicHealthandmanagement 2 0 0 2
6 SEC | EnterpriseSystem and platforms 0 1 2 2
TOTAL 20
SEMESTERV
S. Course : :
T P Credit
No. Code CourseTitle L
1 MJIDSCC | StrategicManagement 3 4
5 MIDSCC Logistics and Supply Chain Man- 3 0 4
agement
3 MJDSEC | DisciplineSpecificElectives-I 3 0 4
4 |MIJDDSEC| DisciplineSpecificElectives-11 3 0 4
5 SEC Internship/capstoneProject - - 4
6 SEC Major Project [ evaluation in sixth ) ) ) .
semester]
5 MJDDSE* Discipline Specific Elective (Audit 3 0 0
Course)
TOTAL 20

Note:DisciplineElectiveinFinance/Marketing/HR/BusinessAnalytics/Family

Business/Entrepreneurship/ Sports Management/Tourism and Travel Management

L-T-PforDisciplineElectivesdependsonthesubjectthattheUniversityoffers
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SEMESTERVI
S.
No. Cg:(r;::c CourseTitle L T P Credit
1 MJIDSCC | ProjectManagement 3 1 0 4
Z MJDSCC | BusinessTaxation 2 0 0 2
3 MJDSEC | DisciplineSpecificElectives-IlI 3 1 0 4
4 MJDDSE | DisciplineSpecificElectives-IV 3 1 0 4
C
{ 5 SEC CorporateGovernance 2 0 0 2
- : o T
6 SEC Major Project [Initiated in 5thSe ) ) ) 4
mester]
7 MJDSE* Discipline Specific Elective (Audit 3 I 0 0
Course)
L TOTAL 20

Note:1)DisciplineElectiveinFin
Business/Entreprencurship/Sp

ance;‘M:1rkc:ing/l-lR;’BusinessAnalyticsiFamily
ortsManagcmenta‘TourismandTravclemgcmcnt

2) L-T-Pforl)isciplincFllcctivcsdcpcntlsnnthcsubjcctthattthnivcrsityoffcrs
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*AdditionalDSEasanAuditCourse(Non Credithutcompulsory)canbeoptedby the
studenti

SEMESTERVII-(BBA(Honours))

S. Course

No. Code CourseTitle L T P Credit

Al for Business; Diversity, Eq-
1 OE uity and Inclusion; Digital Eth- 3 | 0 4
nography or Online Course

2 MJIDSCC | EntrepreneurialLeadership 2 2 0 4
3 MJDSEC | DisciplineSpecificElectives-V 3 | 0 4
4 MJDSEC | DisciplineSpecificElectives-VI 3 | 0 4
. SEC [E)ii;::rz:-lc:;:grk [evaluation in i } ) )
6 SEC SummerInternship-II - - - 4

TOTAL 20

L-T-P w.r.t Open Elective and Discipline Specific Elective depends on the
Courses offered by the University
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SEMESTERVII-(BBA(Ilonours))

S.  |Course a ” N ’ |
No. [Code CourseTitle L r I Credit
1 MIDSEC [DisciplineSpecificElectives-VII 3 | 0 4
2 MIDSEC [DisciplineSpecificllectives-VIII 3 I 0 4
3 MIDSEC [DisciplineSpecilicElectives-1X 3 | 0 4
4 SEC Dissertation work [Started in Seventh i ) i 8
semester)
TOTAL 20

SEMESTERVII-(BBA-(HonourswithResearch))

1\?(; Comme Code CourseTitle L T P Credit
| MIDSCC AdvancedDataAnalysis Tools ) 0 4 4
) MIDSCC Advanced Research 5 0 4 4
Methodology
| ~ |4 o H
I SEC Research Internship Report and Viva _ ) ) 4
—Voce
4 MIDSEC DisciplineSpecificElectives-X 3 | 0 4
5 MIDSEC DisciplineSpecificElectives-XI 3 1 0 4
TOTAL 20

SEMESTERVIII-(BBA—(HonourswithResearch))

S. |Course Code

No CourseTitle L T P Credit
Dissertation (For Research
1 E - - - 2
SRC Track)* 20
TOTAL 20

*The Dissertation work will start from the beginning of fourth year of BBA
(HonourswithResearch) Program.

Students of Fourth Year shall be assessed for Project Work and Research Internship Re-
port and Viva —Voce and Dissertation (For Research Track).

Semester Wise Credit Distribution:
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Sem, Major Major Minor SKill
Discipl Discipline eneric Tnhi S Value Dissertati [Tom—
ine Specific Elective }‘é‘,{,‘ll'l'.'s‘écmc" ﬁmllf"tgccmm Addition jon/ j
Sp&cuﬁ Eoeltl::‘iq‘éc CMOII{II(Sch (SEC) t Course C‘?xgc project dCre
¢ Core S N D) : r
Course | (MJDSE ( (AEC) (VAC) fis
MJDS )
&)

: ; : - i 20

11 12 % 5 5 S

20

12 = 5 1

il 2 20
16 = =

v 2 D b0
8 g )

¥ 3 i 20
6 3 =

Vi ¢ - b0
4 g -

VII 4 4 C =

(BBA

Honour

> 12

VIII - 8 - . b0

(BBA

Honoun

%) 8 8

Vil - 4 - - b0

(BBA

Honour

s with|

Resear

ch)

" - 20 s :

VIl 20

(BBA

Honour

s with

Resear

ch)

The Dissertation work will start from the beginning of fourth year of BBA

(HonourswithResearch) Program.

Students of Fourth Year shall be assessed for Project Work and Research

Internship Re- port and Viva —Voce and Dissertation (For Research Track).
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Category-wise Credit Distributio

Cerfificate/ [Major Major Minor Skill Ability Value Total
Diploma/  [Discipline Discipline eneric Enl Enhe ddi A
Degree 1S ccific S recific Rlective [é'n'.?.'-!;?"’“"i32’&'#3:3"““ é"‘:'"”" erliss
ore Elective Course (SLC) (AEC) ‘;" rse
Course Course (MNGEC) (VAC)
SMJDSCC (MJDSEC)
24 - 2 6
Certificate in ¥ 40+
Business 4
Administrati cred
on its
thro
ugh
VIA
PC
W
: . - 6 8 5 80
Diploma in +4
Business cre
Administrati Slt
He thr
%
AP
C
W
16 6 20 6 20 +
BBA ;
Degree credit
S
throu
IAP
W
36 10 32 6
BBA L60+
(Honours) _—
Degree
hrou
h
IAP
W
24 6 20 6
BBA 160+
(Honours :
with ‘redlt
Research) -
Degree s
IAP
W
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SEMESTER-I
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SEMESTER-1

Principle sand Practices of Management

Principles and Practices of 4L:0T:0P | 4Credits

ccCio1 Management

CourseDescription:

This course introduces the student to the key aspects of management -planning, organizing,
leading, and controlling by integrating both classical and contemporary management
practices. Through case studies, interactive sessions, and practical exercises, students will
learn to apply these principles to real-world scenarios that will prepare them for leadership
roles in diverse organizational settings. The goal isto equip students with the tools and
insights necessary to manage effectively and drive organizational success.

CourseObjectives:

1. Tounderstandthebasicconcepts,principles,andtheoriesofmanagement.
2. Toexaminetheessentialfunctionsofmanagers.

3. Toanalyzetheimpactofglobalization,diversity,andethicsonmanagement.

4. Todevelopskillsinstrategicplanning,decision-making,andleadership.

CourseContent:

Unitl:Introductionto Management

Definition, nature, and significance of management, principles of management,
management and administration, levels of management, role of managers and
managerial skills; Evolution of management thought: Classical, Behavioral,
Quantitative, Systems, Contingency and Modern approaches; Management as a science
and an art; Functions of management: Planning, organizing, leading, and controlling

Unir2: Planning,OrganizingandStaffing

Nature, Importance and Purpose of planning in management; Types of
plans:Strategic,tactical,operational;P]anningprocessandtechniques;Decision—making-

Importance and  steps, decision making models and tools; Organizational
structurcanddesign;typcsoforganizationalstructures:Functional,divisional,matrix;Authority,
responsibility, and delegation, Centralization Vs
Decentralizationofauthorityandresponsibility—SpanofControl;Coordination and integration,
MBO and MBE; Nature and Importance of staffing — Process of selection and recruitment

33
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Unit3:Leading,DirectingandComtrolling

Meaning and nature of directing, Leadership theories (trait, behavioral, contingency,
participative, charismatic, transformational, level-5 leader),
Motivationtheoriesandpractices(Maslow.Herzbergtwofactor,McGregor’stheory x&
theory y). Hawthorne effect, Communication (meaning and importance) in
management, Team building and group dynamics; Controlling-meaning and steps in
controlling, control process and systems, essentials of sound control system, methods

of establishing control, types of control; Performance measurement and management.
Unitd:StartegicMangement, EthicsandSocial Responsibility

Overview of strategic management, SWOT analysis and strategic formulation,

Implementing and evaluating strategies. Ethical issues in management, Corporate
socialresponsibility(CSR).Sustainablemanagementpractices.

TextBooks(LatestEditions):

1. Rao, V. S. P. Management Principles and Applications. Taxmann
Publications.

2. Bright,D.etal.PrinciplesofManagement.OpenStaxTextbooks, Houston
3. Kapoor,Premvir,PrinciplesofManagement,KhannaBookPublishing.

4. Jones,G.R.,andGeorge,J.M.Essentialsofcontemporarymanagement.
NewYork,NY:McGraw-HillEducation.

5. Robbins,S.P.&Coulter.M.A.Management.Pearson.

References:

1. Indian Business Rising: The Contemporary Indian Way of Conducting
Business-And How It Can Help You Improve Your Business |Harvard
Business Review Press | 5813BC-PDF-ENG |
https://hbsp.harvard.edu/product/58 1 3BC-PDI-ENG

ReflectiveExercisesandCases:

1. Entrepreneurial Leadership in Forming HighTech Enclaves: Lessonsfromthe
Government of Andhra | F. Warren McFarlan, Espen Andersen, Ramiro
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Montealegre|HarvardBusinessSchool | 308079-1 'DI-IENG|
hips:/hbsp.harvard.edu/product/308079-1D! I'NG?

2. ATH Technologies by Robert Simons and Jennifer Packard

hiips: /e hhs.cdwfaculny PPages ient aspy o ST
3. Articlereviewanddiscussion:

Application of Ancient Indian Philosophy in Modern Management
(hutpe//w ww.irdindia.in/journal _ijrdime pdl vols_issd/8.pdl)

4. ReviewofLincolnElectricCo.byNorman Berg.

. ReviewofHawthornecase.

6. LcadershipLessonsfrom[ndialPelchuppclIi,I-lurbirSingh.Jitcndl'uV.
Singh,MichaelUsecmll—larvard BusinessReview|R 1 003G-PDF-ENG|
hilps:/ 1|imp_.!1;_n_‘\_--;11‘gl.c¢_|_L1.f|n'nuiugl_{'l( 1OO3G-PDE-LNG?

7. Traditional WayoﬂeamfngAyurvedaa;m’Pmcti.vi:-rglr.'ADiaiu,qucwi!h
Vaidya Bhaskarbhai Hardikar|Mukund — Dixit,  Sanjay VermalllM
Ahmedabad | A00135-PDI*-ENG |
I_uin:«:.-'flmsp.h:lrv:n'd.cclu.f'|1rg_}£11_1cl_f_._f\l:() 1 35-PDI-1ENCY

8. Forest Essentials: Demystifying India's Luxury Ayurveda Brand|Veena
Vohra,SeemaKhanvilkar| IveyPublishing| W2841 0-PDIF-ENG
|https:/hbsp.harvard.edu/product/ W28+ 10-PDI-ENG?

9. Atijeevan Foundation: Transforming Scars into Strength | Shubham Sharma,
Satyendra C Pandey|lvey Pub]ishing]W36939—PDF-ENG|
hups:/hbsp.harvard.edu/product/ W369.39-P1 )-ENG?

10. How Do Great Leaders Overcome Adversity? By  Mayo (2024)

hitps://hbswh. hbs.cdw/item/cold-call-low=-do-g! cat-leaders-overcome-adversity

Lh

11. Leadershi rinciples Fom Hindu scriptures
: /e
(h_u__ps:;‘fhluu.huu.edu.-’hlo;:ilggicrsh_i_p_-_pr_iﬂci_n!L:H:_[_'r_(_!_i_n-hi|1-;lu~su.:|'ipll.|Lc:_s_)

12. SPrinciplesofPurposef‘ulLeadership]I-Iubert.lolyll-larvardBusincss Review |
HO06YSB-PDF -ENGHJEESL"‘-bil‘!.-h@.“‘\-'i“'d-.L‘_#_l__l_lf"l}l‘t"diﬂlﬁ.l_‘_i_*_ft‘l.’-il 3-PDE-ENG?

13 BhartiAirtel(A)lC.K.Prahalad,M.S.Krishnan,SheelMohnotlWDl Publishing |
W88C34-PDF-ENG |

hilp://www .ihscdc.ggg.{(;fz.lst;__S_l__u_tijg.k_;_r"_l__._c:-lgi_grx_ll ip/l_cadership%2C Organizational
Change and C EQOs/LDS0028 . htm

CourseQutcomes:
1. Demonstrate how management principles are used to solve practical business
problems

2.Compare and contrast different management  theories

and their
effectiveness in various organizational contexts
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3. Design a management strategy for a hypothetical or real organization
usingamixofmanagementthcoriesandpractices

4. ProposeinnovativemanagemcntsoIutionstoenhanceefﬁciencyand effectiveness in
given business scenarios.

LR ks

‘ AEC101 \BusinessCommunication-I 1L:1T:0P 2 Credits

CourseDescription:

This course focuses on bringing in perspective the importance of Business
Communication for organizations and individual employees in the context of multicultural
workforce in a digital world. The course will focus on
instillingeffectivecommunicationski11sinstudentsfororganizationalsetup.Thecourse
willbetaughtusingtexts,casesandclassroomexercisesforimprovingboth
writtenandoralcommunicationinstudents.

CourseObjectives:

1. To understand the concept, Pprocess, and importance of Business
Communication.

2 Tohelpstudentsinunderstandingthebasicprinciplesandtechniques ofbusiness
communication.

3. Totrainstudentstoacquireandmasterwrittencommunicationforthe corporate world.

4. TosensitizestudentstounderstandBusinessCommunicationinGloba]and Cross-
Cultural context.

CourseContent:
Unitl :IntroductiontoCommun icationinOrganizations

[ntroduction to Business Environment and Communication, Models of communication,
Basics of Communication (types, channels and barriers), 7Cs of communication, Formal
and informal communication, ListeningSkills, communication on social media
platforms.

Unit2: WerittenConnn unication

Planning and executing different types of messages, emails, formal letters(Planning&
Layout of Business Letter) and informal messages on e-platforms, negative messages:
indirect& direct negative messages; Persuasivemessages, request letters to various
stakeholders, Sales Letters, Complaint& Follow up Letters, Promotion Letters, Job
application Letters, cover letters, resume, Resignation Letters.
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Unit3-InterpersonalCommunication

I"c.:amc_omtmmicalion.nmnngingcommuniczllionduringonlinc mecting.communication
with virtual team, communication in gig economy; Presentation skills (Verbal and non-
vcrbal):l Powerpoint presentation skills; Infographics,introduction to contemporary
alternatives (such as- Prezi,Visme, MicrosoftSway,Zoho)

Unitd-DigitalCommunication

ch'{ai media and individual, social media& organizations, Media Literacy; Strong
Dlg1tal_communicationskil1s—cmail,instantmessaging,videoconf‘erencing.
e-meetings.Digital collaboration,digital citizenship —digital etiquettes&
responsibilities;introductiontopcrsonalandorganizationalwebsites.

TextBooks(LatestEditions):

1 AICTE’sPrescribcd—CommunicationSkiIIsinEnglish,KhannaBookPublishing.

2 Lesikar,R.V.&M.E.FIatley,“BusinessCommunication:Conncctingina Digital
World”, McGraw-Hill Education.

3. Murphy,H.A.,Hildebrandt,H.&Thomas,J.P.,EffectiveBusiness
Communication. McGraw Hill.

4. Mukerjeel—[.S.,BusinessCommunication:ConnectingatWork.Oxford

Publication
5. Boove,C.L.,Thill,J.V.&Raina,R.L,BusinessCommunicationToday,
Pearson.
References:

1 Rao,M.T.(2023)Min0rHints:LecturesDeliveredto}-I.H.theMaharaja Gaekwar,
Sayaji Rao I1I. Gyan Publishing

2. GettingReadyf‘ortheRcalWor]d:HBR,2020:TheScienceof‘Strong Business Writing.

https:/Zhb org/202 |__-'__fJ7_"_1_}}L'.‘_-"a_C_ii:‘._IJC_L_:‘-Uf.*hll'pl]_;-l':lI_.‘_-fiI]Q;j_ﬁ_-_\;\::[i__l_i_l_}L_’

Reﬂectr’veﬂxcrcisesam! Cases:

ReviewotharatMuni’sNatyaShastra(Rasa,Sahridayata&Sadharanikaran)
Preparingoncurriculumvitac;’rcsumeandcoverletter

Readingofannualreports
TheFuturcoﬂnternalCommunication|RitaLinjuanMen.ShannonA.Bowen

| Business Expert Press| BEP336-PDF-ENG |
BEP336-PDI-ENG

h PN

hteps: ||."J'.p.I|:=|':;:1cJ.t:(luf'[:rtnhu'l.
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5. Change Ma!mgcmcnl and Internal Communication|Rita Linjuan Men, Shannon A,
Bowen|Business Expert Press [BEP334-PDIF-ENG|
https:/ hhsp.harvardedu productBEP 333D -1NG .

6. TI_\,;;_z’hlmg. the ]-n*c: Crafling and Delivering Broadly Inspiring Messages |Tsedal

cch.,y_. Tom Ryder|Harvard Business School|416046-PDF-ENG
hitps:/hbspharvied cdu/product 1 o0do-PDIE -1'NG?

7. BadWritinglsDestroyingY ourCompany 'sProductivity(2016)byJoshBernoff

httpss/hbr.are/ 200 6/09/bad=writing-is-destroying-vour-companys productivity

8

. Students are expected to display proficiency in writing the following Busincss
Commumcat|0n(andbccvalLmlcdI"orinlcrnalusscssmcnt):!’crsuusivcl..cttcrs,
] H :
Promotion letters and cover Letters; Prepare Elevator Pitch

CourseOutcomes:

1. Apply the skills of effective letter writing and be able to create various kindsof
Business letters.

2 Understandvariousbarrierstocommunicationandapplyprc-cmplivc measures,
including feedback, to minimize the same.

3. Studentsshallbeabletoeffectivelyanalyzeandevaluatevariouskinds
ofbusinesscorrespondenceande-correspondence.

4, Abletopresentinfrontofaudiencewithconﬁdenceandexpertise.

L
8ok ok ke ok ok ok koK

LCCI 02 ’ =TT — 4L:0T:0P 4Credits

Course Description:

This course intends to introduce basic accounting principles and practices. The students
will have knowledge about the fundamental accounting processes such as journalizing,
ledger posting, preparation of trial balance and final accounts in sole trading and
company form of business. It also deals with providing an overview of accounting
standards on sustainability accounting as value creation for business.

CourseObjectives:

1. Toprovideanunderstandingofapplicati0nofvariousprinciplesandpractice of
Accounting.

2. To demonstrate the knowledge on the process of accounting cycle and basic steps
involved in Accounting.

3. To apply the knowledge of systematic maintenance of books of accounts to real life
business.

4. ToestimateAnnual FinancialstatementsofSoleproprietorshipandCompany form of
business.

38



ModeleurriculumtortUIGDegrecin BB A
CourseContent:
Unit=I:IntroductiontoAccounting, Accountingsystemandprocess

Meaning, Need for accounting and accounting information system, Stakcholder using
accounting information, Qualitative aspects of financial accounting, Accounting
standards in India and International (outline). Branches of Accounting, Types of
Business ~ Organisations, Accounting taxonomy, Accounting concepts — and
conventions,Accountingeonceptofincomeandexpenditure,Classificationofcapital and
revenue- expenditure and income, accounting equation of assets equals capital and
liabilities. accounting process. contingent assets and liabilities, Fictitious assets.

Unit=I11:Recording transactions and Trial balance

Transactions -nature, Entry in Journal, Purchases, sales, Returns, Receivables, and
payables. Inventory, Depreciation and amortizations, reserves, Intangible assets
accounting, GST transactions, Entry in Ledger, Accounting accuracy through Trial
balance, correction of errors.

Unir=III: Final Accounts

Preparation of Trading and Profit and Loss account, cash books, and Balance Sheet of
sole trading concerns, importance of disclosures in final accounts

Unit-1V: Company Final Accounty

imroductiontocompany—kinds,sharecapitaI,issueofshares,schedulesto accounts, Financial

statements as per Companies Act- 2013, Provisions asto Preparation of Financial
Statements. Preparation of Income statement and Balance sheet (horizontal and Vertical).

Green Accounting and Sustainable Reporting-Need and objectives, Sustainability
reporting need and methods, data collection, analysis for sustainable reporting to
improve value of business, IFRS Financial sustainability disclosure standards.

TextBooks(LatestEditions):

1. JainS.P.,&NarangKL..BasicFinancial Accountingl,NewDehli,Kalyani
publishers.

2. Kimmel.Financialaccounting, WileyPublications

3. Gupta,A..FinanciaIAccountingforManagement:AnAnalyticalPerSpective, Noida,
Pearson Education.

4. S.N.Maheshwari,and.S.K.Maheshwari.FinancialAccounting.Vikas Publishing
House, New Delhi.

5. Ashish k Battacharya, Essentials of financial accounting for Business
Managers, Six, PHL learning.

6. Accountingforsustainability:www.ifac.org

7. Peter Bartelmus, [ K Seifert, Green Accounting, London, Routledge
Publications N

8. IFRSsustainabilitystandards:www.ifrs.org

39



Nodeleurvieulumtort G eprecin y B A
SuggestedCases
1, SmokeyValleyCalé
2. Lerigationliquipment'sLimited
3. Monarch TradingCompany

CourseQutcomes:
Onhavingecompletedthiscoursestudentshouldbeableto:

1 Idcnulythcupplicutiunnl‘vnrimlsprinciplcsnn(lprucliccul'f\ccuunlinginprcparalion of
accounting statements,

2. Demonstratetheknowledgeontheprocessolacecountingeycle.

- ) Applylhcknuwlcdgcut's.\-'slcnmlicnmintcnunccuIhonksoI‘uccmmlslorculIifc business.

4. BstimateAnnualFinancialstatementsolSoleproprictorshipandCompanyform of business.
ok ok ok o o e ok

e . s —
l CcC1o3 ‘ Business Statisties and Logic 3L:1T:01 ACrecifs

CourseDescription:

Quantitative Aptitude tests have been one of the key components in all competitive
exams across the globe in recent years. All tests include such aptitude problems to
assess a candidate’s arithmetic precision, coneeptual numerical ability, analytical ability
and rational thinking applicability. Fence this course on Business Statistics and Logic
has been introduced as part of BBA programs.

Business Statistics helps us to make business decisions under uncertainties. Such
decisions must be objective and unbiased and based on quantitative data. This
necessitates an  analysis of data using appropriate statistical tools and hence
understanding of these techniques and models. With the business entities keen on
nwkingdatu-drivcndccisionsitiscsscntia]I'orindividuaIsworkinginthisuncertain
environment to possess such skills to make better decisions backed by data.

CourscObjectives:

1. Toestablishimportanceoflogicalreasoninginhumaninquiry.

2. Todemonstratedatahandlingskillsandsummarizedatawithelarity.

3. Toextendanunderstandingof applicationol’ relevantconceptsof Statisticstoa given
business scenario,

4, ’l'oundcrslamihusincssprohlclnsundnmkcdccisiunsusingnppmpriule statistical models
and explain trends

5. Todcmonstrntclhcknow]cdgeonlhcproccssoIbrgunizi|1gudulamldconducl
statisticaltreatment, 40
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Pedagogy: Thiscoursccouldhcdcuhusingmultiplcpcdagngicslikcinlcractivc lecture, students’

discussions, case studies and experiential learning.
Unit—I:MeasuresofCentral Tendency, Dispersion,MeasuresofSkewness an d Kurtosis

Classification and tabulation of data, frequency distribution, diagrams and graphs,
measure of central tendency- arithmetic mean, weighted arithmetic mean, median,
mode, geometric mean and harmonic mean (theory only) and meaning of partition
values- quartiles. deciles, percentiles, measurcs of dispersion - range, quartile deviation,
mean deviation from mean and median, standard deviation and coefficientof variation.

Skewness - meaning, difference between dispersion and skewness, Karl Pearson’s and
Bowley’s measures of skewness, concept of kurtosis, types of kurtoses and importance.

Unit—II:CorrelationandRegression

Meaning, definition and use of correlation, covariance, scatter diagram, types of
correlation, Karl Pearson’s correlation coefficient, Spearman’s Rank correlation
coefficient, probable error. regression- meaning and utility of regression analysis,
comparison between correlation and regression, regression lines —x on Y, y on X,
regression equations and regression coefficients. meaning,

Unit-I11. «ProbabilityandProbability distributions

Introduction to probability, basic concepts of probability- classical definition, addition
and multiplication rules, probability distributions — binomial, poisson and normal
distributions, expected value.

Unit—IV:Introducti onroLogic

Number series, coding decoding and odd man out series, direction sense test, seating
arrangements — linear and circular, blood relations, arithmetic and geometric
progressions, Inductive and deductive reasoning.

PracticalComponent:

Understanding basic concepts of statistics is possible by incorporating data sets
fromreallifesituations.Incvcryunitonehourcouldbesetasidetohandlercalistic data such as
number of steps taken on a day, daily expenditures of students, air

quality index in various months in various cities, stock prices etc. using EXCEL and
makelheirintcrprclati(ms.Sludcnlsmuymakuﬁ110rtprcscma{ionsoﬁhcirannlysis to add to
the learning experience.
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Readings:

Texthooks(LatestEditions):

—

L I.cvinR.I.&RuhinI).H..S'ruli.s'!h,',s_'/é;J'Mumu:umr;fm.l)clhi:I’curﬂ(m.

2. Pillai&Bagavathi.Sratistics, T 'hvur_wn:r!)"rr.rr,'n'c'v,SCImmIi’uhlishing

o8

1 Sl‘(f‘mplu.Sm!i.vrivn!M(r!hm!.*.-.Su1tun(lhundmuISuns

4, SCGuplu.17undumcnlnlsul‘.%lulislics.l-Iimulnyul’ub!ishingl-lousc

|97

Shnrnm.(.‘nuplu.’l’hcl’mcliccnﬂ}usinussSlulislics.KImnna!’uhlishingl-lousc.

6. Shm'mu.l.K.BusincssSmlislics.ViknsI’uhIishingl-luusc
ReferenceResearchPaper:

e Fildes. R..& Goodwin, P. (2007). Against your better judgment? Howorganizations
can improve their use of management judgment in forecasting. Interfaces, 37(6), 570-
576.

e Stanovich, K. E.,& West, R, I (2000). Individual differences inreasoning:
Implications for the rationality debate? Behavioral and Brain Sciences, 23(5), 645-
665.

CourselearningQutcomes:
Onhavingcomplclcdthiscourscsludcnls houldbeableto:

, DcmonslralcdamhamlIingskiIIswilhclurityandIogicalrcusoning.

: OutlincthcrclcvantconccplsoI‘Slalisticsloagivcncontcxl/busincssscenario

|

2

3. Organizcbusincssdalaundcomluclslalislicaltrcatmcnt.

4. Evaluate and interpretdata using npproprialcstatisticaltechniqucs.
5

. Explaindmatrcmlsusingappropriatcslu{isticalmodcls.

ook o ofe e o ook K
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AEC102 | General l*‘,nglish;l o du_#—rﬁ;ﬁ'}mjﬂ— 2Credits \
e ———————————————————— ____—-——'_-_-_____-.-'_.

CourseQbjective:

Toprovldclcarn1ngcnvimnmcntlopraciicclistcning,spcaking,rcadinganc[ writing skills.

; Toasslslthcsludcnlslocarryomhclnsksandactiviticsthroughguidcd instructions and

materials.

: Tocﬂ'cc':ivclyinlcgrmcfingishlanguagclcamingwithcmployabilityskillsandtraining.
: Toprovtdehands-oncxpcricnccthrough casc-sludics,mini-projccls,groupand individual

presentations.

CourseContent:
Unit-I:VocabularyBuilding

TheconceptofWord Formation,Rootwordst‘romforeignlanguagcsandthcimse in English,
Acquaintance with prefixes and suffixes from foreign languages in English to form
derivatives, Synonyms, antonyms, and standard abbreviations.

Unit-IT: BasicWritingSkills

SentenceStructures,Useofphrasesandclausesinsentences,lmportanceof proper punctuation,
Creating coherence, Organizing principles of paragraphs in documents, Techniques for
writing precisely

Unit-I11:Identifying Conumnon ErrorsinWriting
Subject-verbagreement,Noun-pronounagreement,Misplacedmodiﬁers,Articles,
Prepositions, Redundancies

Unit-IV:NatureandSiyl cofsensibleWriting

Describing, Defining, Classifying, providing examples or evidence,writing
introduction and conclusion, Module V: Writing Practices, Comprehension, Précis
Writing, Essay Writing

Unit-V: Oral C ommunication (This M odule involves interactive practice sessions
in Languuge Lab)

Listening Comprehcnsion, Pronunciation, Intonation, Stress and Rhythm, Common
Everyday Situations: Conversations and Dialogues, Communication at Workplace,
Interviews, Formal Presentations
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Unit- VI Oral Communication (This Module

involves interactive practice sessions
in Language Lab)

Listening Comprehension, Pronunciation, Intonation, Stress and Rhythm, Common

iveryday Situations: Conversations and Dialogues, Communication at Workplace,
Interviews, FFormal Presentations

'l'te.\'t/lh.-,"crnmru”unI(s(f.nh:.-.'l.';'t.'!lmm;):

1. Al(_‘.'l'l*‘,'si’l'cscrihcd'l‘cxlh(mk:Com|m|nicz|li0nSki]lsinlinglish(withab
Manual), Anjana Tiwari, Khanna Book Publishing Co.,

2. li1'I'cctichummunicminnSkills.KuIBhushanl(umar,Khzmnal}ookPublishing,
3 l’ruclicullinglishUsugc.MichaclSwun.OUl’.

4. Rcmcdiall?.nglishGrummar.I".’I'.Wood.Mucmillan.

5. OnWrilinchll.WilliamZinsscr.I-larpchcsourccBook.

6. Slu(lyWriling.Li'/.l-lmnp—l.,yonsamdBcn[-lcasly.CambridchnivcrsityPrcss.
T CommunicutinnSkiIIs.Sun_iayKumurandPushpLatu.Ox[brdUnivcrsityPress.

8. lixcrciscsinSpokcnl:‘,nglish.l’arls.l-III.CIEFL,I-Iydcrabad.OxfordUniversity
Press.

AlternativeNPTEL/SWA YAMCourse:

S.No. NPTEL/SWAYAM Course Instructor HostInstitute
Name

1 English language for Prof.Ayshaigbal IITMADRAS
competitive exams

2 TechnicalEnglishfor engineers Prof.Ayshaigbal I'TM

Course Outcomes:The student will acquire basic proficiency in English
includingrcadingandIistcningcomprehcnsion,writingandspeakingskills

o o o ok ok o ok ok

MDE101 IndianKnowledgeSystem 2L:0T:0P 2Credits

*ForDetailedCourscRe ferAPPENDIX-2
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VAC101 Environmental Science and 2L:0T:0P 2Credits
Sustainability

Coursedescription:

This course aims to familiarize students with fundamental environmental concepts and
their relevance to business operations, preparing them to address forthcoming
sustainability challenges. It is designed to equip students with the knowledge and skills
needed to make decisions that account for environmental consequences, fostering
environmentally sensitive and responsible future managers. The course content is divided
into four comprehensive units. Unit 1_introducesbasicenvironmentalprinciplcs.theman-
environmentrelationship, and sustainability issues. Unit 2 focuses on ecosystems,
biodiversity, and sustainable practices. Unit 3 addresses environmental pollution, waste
management, and sustainable development strategies.  Finally, Unit 4
exploressocialissues, environmentallegislation, andpracticalapp1icationsthroughhands-on
fieldwork. Through this holistic approach, students will gain a deep
understandingofenvironmentalprocesses,theimportanceofsustainable
practices,andtheirroleinpromotingsustainabiIitywithinbusinesscontexts.

CourseObjective(s):

. Thiscourseaimstofamiliarizestudentswithbasicenvironmentalconcepts,their
relevancetobusinessoperations,andforthcomingsustainabilitycha!lenges.

; Thiscoursewi1lequipstudentstomakedecisionsthatconsiderenvironmental consequences.

: Thiscoursewi]Ienablefuturebusinessgraduatestobecomeenvironmentally sensitive and
responsible managers.

CourseContent:
Unitl: UnderstandingE nvironment,NaturaIResources,andSusmfnabHity

Fundamental environmental concepts and their relevance to business operations;
Componentsandsegmentsoftheenvironment,theman-environment relationship, and
historical environmental movements. Concept of sustainability; Classification of natural
resources, issues related to their overutilization, and strategies for their conservation.
Sustainable practices in managing resources, including deforestation, water conservation,
energy security, and food security issues. The conservation and equitable use of
resources, considering both intergenerational and intergenerational equity, and the
importance of public awareness and education.
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Unir2:Ecosystems, Biodiversity,andSustain ablePractices

Various natural ecosystems, learning about their structure, functions, and
ccologacnlchuractcnsucs.Thcimporlanccoﬂ)iodivcrsily.thcthreatsitfaccs,and the

methods used for 1ts conservation. Ecosystem resilience, homeostasis, and

c:u‘r)'mgcapacn}'.cmphnsizinglhcnccdi'orsustainahlcccosystcmmanagcmcnt.
Strategies for in situ and ex situ conservation, nature reserves, and the significance of
India as a mega diverse nation.

Teatd 2o vl . f y
Unit 3: Environmental Pollution, Waste Managemeitt, and Sustainable Development

Various types of environmental pollution, including air, water, noise, soil, and marine
pollution. and their impacts on businesses and communities. Causes of pollution,
such as global climate change, ozone layer depletion, the greenhouse effect, and acid
rain. with a particular focus on pollution episodes in India. Importance of adopting
cleaner technologies: Solid waste management; Natural and man-made disasters.
their management, and the role of businesses in mitigating disaster impacts.

Unit4:Sociallss ues,Legislation,an dPractical Applications

Dynamic interactions between society and the environment, with a focus on

sustainabledevelopmemandenvironmentalethics.RoIeofbusinessesin
achie\'ingsustainabledeve1opmentgoalsandpromotingresponsible
consumption.Overviewofkeyenvironmentallegislationanclthejudiciary‘srole in
environmental protection, including the Water (Prevention and Control of Pollution) Act
of 1974. the Environment (Protection) Act of 1986, and the Air (Prevention and Control
of Pollution) Act of 1981. Environmental justice, environmental refugees, and the
resettlement and rehabilitation of affected populations; Ecological economics, human

population growth, and demographic changes in India.

Readings:

TextBooks(LatestEditions):
Poonia,M.P.Enw'romnentaiSmdies,KhannaBookPuinshingCo.

Bharucha,E.Textbooko *.v:w’romne:ﬂa!Srudies,OrientBlackswanPrivateLtd.

Dave.D.,&Katcwa,S.S.Tex!Bookq/Enw'rorunema!Smdfav. Cengagelearning India
Pvt Ltd.
Rajagopalan, R. Environmental studies: from crisis to cure , Oxford University

Press.
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MiHer,G.T.&Sp00lmanS.Livi:rgintheEnvz‘ronmenr.Cengage.

Basu,M .&XavierSavarimuthu,S.J.F undanrenraIsofenvironmentalsmdies.
Cambridge University Press.

Roy, M. G.Sustainable Development: Environment, Energy and Water Resources.
Ane Books.

pritwani, KSustainability — of business in the context of environmental
management. CRC Press.

Wright, R.T.&Boorse,D.F _EnvironmentalScience: TowarchISustainaba’eF uture
(13thed,).Pearson.
References Web

links:
huns:wa\\'.ournhmet.com

/sustainable-develo mcnt-ﬂoals.html

w.undp.org/content/und Jen/home

WWW. M y [.O(}i Dl‘i]"ll.t]l'g
ange.umich.edu/ vlohalchangve1Kcurrcntflcctures!klinszfccosystemz’ec

slobalch

hitps://Www.

osystem.html

CourseOutcome(s):

, Explorethebasicenvironmenlalconceptsandissuesrelevanttothebusinessand
management field.

! Recognizetheinterdependencebetweenenvironmentalprocessesandsocio-economic
dynamics.

' Determinetheroleofbusinessdecisions,policies,andactionsinminimizing environmental
degradation.

. Identify possible solutions to curb environmental problems caused by

managerialactions.

: Developskillstoaddressimmediateenvironmentalconcemsthroughchangesin
businessoperations,policies,anddecisions.

ok ok ok kOk
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SEMESTER-1I
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SEMESTER-II
cC201 Human Behaviour and
Organization

CourseDescription:

4Credits

4L:0T:0P

neciples and concepts 10 understand how individuals

tinorganizationalcontexts.
,pcrception,personality,
dconﬂictrcsolutionthrougha

This course will cover pri
imeraclwitheachothcmndtheircnvironmcn
SiudcmswillexpI0retopicssuclmsmotivation
Ieadcrship,groupdecision-making,oulture,an
{heoretical frameworks and real-world applications

blend of

CourseODbjectives:

1. Todevelopbasicunderstandingoﬁheconceptoﬂmmanbehaviorandorganization.

2 Tohighlighttl1eimportanceofOBinmodemorganizations.

3. Toundcrstanclindividualandgroupbehaviorintheworkplacetoimprove the

effectiveness of an organization.

4. Tocriticallyevaluateleadershipstylesandstrategies.

CourseContent:

Unitl:Introduction (o Human Behavior and Organization

Meaning, importance, and historical development of organizational behavior;Factors
influencing organizational behavior; Contributing disciplines of OB;OB models

Unit2 Individual Behavior

Foundations of Individual Behavior; Personality- Determinants of personality, Type A

and B, Big Five personality types, stages of personality development;

Attitude - components, job-related attitudes; Learning- concept, theories, and

reinforcement; Perception - concept, perceptual process, factors influencing
N . . =

perceptlon;VaIues-conceptandtypes:termmalvaluesandlnstrumentalvalues.
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Motivation — Concept, importance, and theories of motivation- Early Theories of
motivation (Need Hierarchy, Theory X and Theory Y, Two Factors Theory);
contemporary Theories of motivation (Self-Determination Theory, Goal-setting Theory,
Rcint"m'ccmcnt’l‘hcory,Sel[‘—ci‘l‘icacy'l‘lwory.

Unit 3:Group& TeamBcehaviour

Groups -and Work Teams: Concept: Five Stage model of group development;
Groupthmkandsh1ft;lndianperspectiveongroupn0rms,Group,andteams;TypeS
ofteams:_Creatingteamplaycrsﬁ'omindividualbuiIding.lndividual&Gmup conflict; e-teams.

Unit 4:Leadership& Power

Lcadership:Concept;Traittheories;BehavioraItheo ries(OhioandMichigan studies);
Contingency theories, Authentic leadership; Mentoring, self-leadership; [nspirational
Approaches (transformational, charismatic): Comparison of Indian

leadershipstyleswithothercountries.BasesofPower.

Organizational Culture : Concept of culture; Impact (functions andliability); Creating
and sustaining culture: Employees and culture; Creating positive and ethical cultures;
Need and importance of Cross-Cultural management, Stress, and its Management.

Readings:

TextBooks(LatestEditions):

1. Robbins, Stephen -Organizational Behavior Prentice Hall ofindia Ltd.,
New Delhi.

2. Luthans Fred - Organizational Behavior: An Evidence-Based Approach -
McGraw Hil Publishers Co. Ltd., New Delhi.

3. Prasacl,L.M-OrganizationalTheoryBehavior—SultanChand&Sons,New Delhi.
4. Rao,VSP-OrganizationBehavior—HimalayaPublishingHouse.

3 Aswathappa.K.—OrganizationalBehavi0r~HimalayaPublishingl—louse,
Mumbai, 18th Edition.

50



[

ModelcurriculumliorUGDegreeinBBA

Rgﬂcctivcﬁxet‘cfsesa ndsupplementaryreadings:

Unitl
1.
2.

Personalityassessmentthroughaquestionnaire(MBT[/l 6PFetc.)
Personalityassessmentthroughlndianscriptures.

Review Literature of the book “Personality Development” by Swami
Vivekananda by Exotic India Art.

TranslatingSwamiVivekanandaintoManagementPractice

: hjps:;’/I@k'spr_iugcr.con'l/clmnterfIU.1007;’978-981—IO-I158-3 17
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f ynit2
1. Assessthewaysofself—dircctecharning.
Unit3
1. Watchthemovie“RukahuaFaisla™/12An gryMcnongroupdecision—making.
2. Reﬂcctiveessayongroupbchaviouron“DraupadiChccrl—laran”

3. ldentify a firm and analyze how business decisions are made in a particular

situation as Individuals versus a team. Also, state which form is better and
why.

4. UnderstandingBelbinIndividualTeam Roles

himszﬂbclbin.scot!wp-contenlm loadsf2()22;’08f[ielbin-S-SPI-Re ort-Sample.pdf.

Unit4

1. Reflective exercise on the concept ofleadership in Mahabharata
versusRamayana.

2, HBR,2022.'HowGreatLeadersCommunicate.

3. (https://hbr.or /2022/11/how- reat—leaders-communicate)
hit s-//www.research oate.net/ mhlica&gmﬁfmﬁmwf_ggﬂjﬂfw
OVATION AT APIL APPLE_INC

Units

1 Practicestressmanagementtechniques

2. Leading strategic and organizational change at Tata Steel: the role of
ambrid xe.orofcorcfbooksfabsf1eadint“r-stra{etﬂc—
onal-chan Te—at—tata-sleel—the-ro]e—of—

culture htt g://www.C
chanee/leadin _strategic-and-or sanizati
Culturcx’AEBA5AF709A6ES43

LearningOQutcomes:
AﬁercompletingthisCourseStudentswillbeableto:
1. Describeindividualandgroupbehaviorinorganizationalsetﬁngs.

2. Demonstratetheoretica]know1edgeofhumanbehaviorinhumanlife setting in
management.

3. JudgethelacunaeinthesystemtobeabletoimprovetheorganizationhealthandotherOB
outcomes.

4, Formulatcamorepmductivesystemandhigh-performanceworkcultureoperating on
the principles of OB.

s o okl ok ok kO K
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| 3
| MarketingManagement
JL:0T:0P 4Credits

e

;-w'f?c'.\‘t‘l‘f]!f!‘nll:
e

:ulu:ucsuldcmsgninnlwo:ul.
This course aims

e students

31;11‘kctingmmmgemcntc..mrscirulcsigtu:dlulwlpumlcr-_:r
pundational understanding of the basic components of modern marketing.
ations. 1t will equip tl

ith the marketing function in organiz
Marketing Mix elements and sensitize them to certain emerging
nded to bring in key principles and activities crucial

o familiarize students w
with understanding of the
in Marketing. The course is inte
at marketing has in an organization.

SSUCS

for the role th

—

CourscObjective(s):
1. Develop understanding about marketing management concepts and frameworks, and

apply these to a new or existing business.
2. Develop skills to analyze and synthesize information and derive insights related to

marketing management, {from several perspeetives
managing marketing  activities within —an

best practices in
andattempttoforecast

It also explores
omcusurclhcimpm:londcnmmi

m‘ganizmiomlmihm\'t
andintluenceitsfuture

oI

levels.magnitudeandtiming.

CourseContent:

Unitl:

Introduction: Nature, Scope and Importance of Marketing, Evolution of Marketing; Core
marketingconcepts;C mnpanyorienmtinn-Produclionconccpt.Produclconccpt.scllin'g concept,
Marketing concept, Holistic marketing concepts Marketing Environment: Demographic,
Economic, Political, Legal, Socio cultural, Technological environment (Indian context);
Market and competition analysis, Market Analysis and Creating and Delivering Customer

Value. types of marketing (B2C, B2G, B2B, C2C)

Unit2:

Segmenmtion.Targetin for
Segmenting Consumer M
Stimulus Response Model
Psychological Characterist
Process, Business Customer’s
Marketing’s View of Customer

C‘onccpl:Lc\*clsotTv'Im'kctchmentmion.B:\sis
arkets: Consumer Behavior, The Rise of Consumer Democracy,
of Consumer Behavior, Buyer’s Cultural, Social, Personal, {ll;d
ics particularly in Indian context, Consumer Buying Decision
Buying Decision Process, and Traditional vs. Experiential

gandPositioning:
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/Uﬂiﬂ-’

productdeciSi01‘1S:COHCCptOfProdUCtLifCCycle(PLC),PLCmarketingstrategiGS,PI‘OdUCt
Classification, Product Line Decision, Product Mix Decision, Branding Decisions,
packaging& Labelling. Portfolio approach — Boston Consulting Group (BCG) matrix.
Introduction to Brand Management and Innovation and New Product Development.

Pricing Decisions: Determinants of Price, Pricing Methods (Non-mathematical treatment), and
Adapting Price.

Promotion Decisions: Factors determining promotion mix, Promotional Tools —
Fundamentalsofadvertisement,SalesPromotion,PublicRelations&Publicityand
PersonalSelling.MarketingChannelDecision:Channelfunctions,ChannelLevels,Types
ofintermediaries: WholesalersandRetailers,IntroductiontoRetailManagement.

Unir4:

Marketingof’Services:uniquecharacteristicsofservices,marketingstrategiesforservice firms —
7Ps. Contemporary issues in Marketing, E-commerce, Digital Marketing, Ethics and social
responsibility in Marketing, Integrated Marketing, Online Payments, Rural Marketing, Social
Marketing, Green Marketing (Introductory aspects only).

‘eadings:

TextBooks(LatestEditions):
1. KotlerP. KellerK.,etal. Marketing Management(16thedition).PearsonEducation Pvt. Ltd.

2. Aaker,D.A.andMoormanChristine.,StrategicMarketManagement: GlobalPerspectives.
John Wiley & Sons.

3. ShaineshG.KotlerPhilip,KellerKevin,AlexanderChernev,JagdishN.Sheth|
MarketingManagement.PearsonHigherEducation

4. Kotler,P.,Armstrong,G.,andAgnihotri,P.Y.Princip!es ofMarketing(17"edition). Pearson
Education.

5. Ramaswamy, V.S.& Namakumari, S.Marketing Management: Indian Context
GlobalPerspective (6edition). Sage Publications India Pvt. Ltd.

6. Sheth,J .N.,&Sisodia,R.S.(Eds).DoesMarkerfngNeedReform ?:FreshPerspectives on
the Future. Routledge.

7 Percy,L.Strateg:’c!ntegratedMarkeringCommz:nications.Ro;.ltledge.

8. Chaffey,D.,&Ellis-Chadwick,F.DigiraIMarketing(’/”hedition).PearsonHigherEducation_
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BiswasA.K.StrategicMar ‘ketManagement: Managi wMarketsforprofitandgrowth
NotionPress.

10. Schmitt,B.E.\'pm*iemialmarkcring.BiIbao:Dcusto.

11.Kumar, N.Marketing as Strategy: Understanding the CEZO 's Agendafor driving
Growth and Innovation. Harvard Business Review Press.

12. Treacy,M.,and Wiersema,F. Thedisciplineofmarketleaders: Chooseyour customers,
narrow your focus, and dominate your market. Basic Books.

13. Treacy,M.Double-digit Growth: How Great Companies Achievelt--No Matter what?
Penguin.

14. Capon.N.Themarkelingmavens-CrownBusincss.

15. LevittT.MarketingMyopia.

16. Hamel&PrahaladCompetingfortheFuture

17.PeterDoyle :Value-BasedMarketing

18.Forsyth,Gupta,Haldar: ASegmentati onYouCanActon.

19. DanielYankelovichandDavidMeer(HBS) -RediscoveringMarketS egmentation
20. C.K_.Prahalad: TheFortuneattheB ottomofthePyramid

21. AlRies&JackTrout:Positioning: Thebattleforyourmind

CourseOutcome(s):

1. Understandfundamentalmarketingc0ncepts,theoriesandprinciples;therolcof marketing in

the organization context.
2. Recognize various elements marketing —mix for effective functioning of an

organization.
3 CriticalIyanalyzeanorganization’smarketingstrategics.
4. Leamappropriatetoolsandtechniquesofmarketingwithfocusonlndian experiences,

approaches and cases.
5 Evaluatemarketingimplementationstralcgiesandf‘ormulatcandassessstrategic,

operational and tactical marketing decisions.

o o ok ofe o o ok ok oK K
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BusinessEconomics
CC203 BusinessEconomics 4L:0T:0P 4Credits

CnurseObjccti ve:

Businesseconomicsuseseconomicconceptsandprinciplesbyemphasizingon

demand and supply analysis, production & cost analysis and different market structures which are
fuindamental ~ for  further  study. ~ This  course also  introduces  important
macroeconomicconccptswhichareindispensablefomnderstandingthefunctioningof
aneconomythatmightaffectbusinessperformance.

. Itequipsstudentswithﬁmdamentalconceptsoﬁnicroeconomics.

. Businesseconomicsdelvesintothecomplexitiesofmarketstructures,helpingsludents navigate

o challenges such as competition, regulatory ~environments, and technological
disruptions.

« It fosters critical thinking by analyzing real-world case studies, enabling students to
propose

« innovativesolutionstobusinessproblems.

. Agraspofbusinesseconomicsisessentialforaspiringentrepreneurs,managers,and analysts

. seekingtothriveimoday'sdynamicandinterconnectedbusinesslandscape.

CourseContent:
Unit-1: Fundamen talsandBasicelementsofM icroeconomics
e The Economic Problem: Scarcity and Choice, Nature and Scope-Positive and
Normative Economics.
° ScopeofStudyandCentralProblemsofMicroandMacroeconomics

e Demand Schedule: Individual and Market Demand Curve, Determinants of Demand,
Law of Demand, Movement and Shift among Demand Curve, Elasticity of Demand.

B SupplySchedule:individualandmarketsupply,detenninantsofsupply,lawof
supply,Elasticityofsupply.Determinati0nofdemandandsupply,effectofashiﬁ in demand and

supply.

Unit-2: ProducerAndC onsunierBehavior

° Theoryoﬂ’roduction-Factorsoﬂ’mduction,ProductionF unction,LawofVariable
Proportions,RctumstoScale,Producers’Equilibrium.

e Theory of Cost- Short Run and Long Run Average, Marginal and Total Cost
Curves.
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/o Cardinal Uti}i_ty Approach-Law of Diminishing Marginal Utility, Law of Equi-
/ Marginal Utility, Indifference Curves, Budget Lines and Consumer Equilibrium.

Unit-3: A nalysisofMarket
o ConceptofMarketandMainFormsofMarket.

o PriceandOutputDeterminationUnderPerfectCompetition,Monopoly,
Monopolistic Competition, and oligopoly.

Unit-4:Nationallncomeand VariousIndianEconomyChallenges

® CircularFlowoﬂncome.ConceptofGDP,GNP,NDP,NNP(AtMarketPriceandFactorCost),Me
thodsofCalculatingNationallncome.

° ABrieﬂntroductionoﬂndianEconomy-Pre-andPost—Independence.

o CurrentChallengesFacingbyIndianEconomy—HumanCapitalFonnation,Poverty,

Dynamic

o BusinessEnvironment,TradewithVariousNations,SustainableEconomic Development.

Readings:

TextBooks(LatestEditions):

1 Varian.H.R:MicroEconomicsAmodemApproach

Mc Connell &Brue:Micro Economics Principal, problems & policies. McGraw Hills

Professional Publication.

Ahuja,H.L.AdvancedEconomictheory

JainK.P.AdvancedEconomictheory

JhinganM.L.ModemMicroEconomics

J .Shapiro:MacroEconomicTheoryandPolicy

W.H.Bransin:Macro—EconomicAnalysis

M.L.Jhingan:Macro—EconomicTheoryandPolicy

4 M.C.Vaishya:Macro-EconomicTheory

10. SunilBhaduri:MacroEconomicAnalysis

11. H.L.Ahuja:MicroEconomicTheory;ModemPublisher,Gulathawan,ﬁ,
Bahadurshah Zafar Marg, New Delhi.

12. Samuelson&WilliamD.Nordhaus:Economics;McGrawHills.

13. A.N.Agarwal:IndianEconomy.
14. M. Maria John Kennedy: Advanced Micro Economic Theory; Himalaya Publishing

House, Delhi.
15. I.C.Dhingra&V.K.Garg:ECOnomicDevclopment&Planninginlndia.
16. D.M.Mithani:MacroEc:onomics;l—]ﬁimalayal’ublishingl—louse_
17. Macroeconomics"byN.GregoryMankiw

N

00N W
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Macroeconomics:I"rinciplcs,Applicalions,and'l‘ools”byArtler‘Sullivan,
Steven Shiffrin, and Stephen Perez
Macroeconomics"byOlivierBlanchard

pcd“gog}"“‘ch“Chi“ESMCthOd('I'cachcrshouldusctI1cfo1lowin,(_:f,mtl':ltcgicsto achieve various
outcomes of the course):

2 Differcntmethodsoﬂeachingandmedialobcusedtoattainclassroomattemion,

e Massive open online courses (MOOCSs) may be used to teach various topics/sub topics.

° 15-20%Of’chetopicswhichare1'clativelysimp1erofdescriptiveinnatureshouldbe given to the
students for self-learning and assess the development of competency through
classroom presentations.

° Micro—projectsmaybegiventogroupofstudentsforhand—onexperiences.

e Encouraging students to visit to sites such as local or seasonal markets and research
establishment around the institution.

urseoutcomes:

Attheendofthecoursestudentswillbeableto:

1.

Understand  basic concepts of microeconomics and solve the problem of
reallocation and

. distributionofthescarceresources.

Toanalyzetheformandnatureof themarketandtheirpricing strategies.
Understandthecalculationofnationalincomeandtruemeasureforincreasing economic
welfare.

Understandvariouschallengesassociatedwiththelndianeconomyandhelpto balance the
economy

ok ok oo ok o o ok o o
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o

EmergingTechnologiesandApplications 1L:0T:2P 2Credits

aur‘SEODfBCHVL’.‘

) Toprovideaco-mprehensiveunderstandingofemergingtecImologiessuchasblock chain, IoT,
cloud computing, robotics, AR/VR, etc.

° Toexploretheapplications,implications,andstrategicadvantageso[‘emerging
technologiesinbusinessforcompetitiveadvantage.

Contents:
Unit-1:CloudComputing

Cloudservicemodels(laaS,PaaS,SaaS)—Deploymentmodels(public,private,hybrid)
- Cloud-based -enterprise solutions — Cost-benefit analysis and scalability — Security and
Governance — Data security and compliance in the cloud — Cloud governance frameworks

Unit-2:InternetofThings(lo T)& Industry4.0

Sensortechnologiesandconnectivity-IoTApplicationsinSmartcitiesand infrastructure — Industrial
IoT and manufacturing — IoT data processing and storage —Real-time analytics and decision-
making — Concept of Industry 4.0 - Automation andsmartmanufacturing—Cyber-

physicalsystemsanddigitaltwins—Roboticsand advancedmanufacturingtechnologies—
ImpactonBusinessModels—Transformationofproductionandsupplychains—
Businessprocessoptimization

Unit-3:BlockchainTechnology

Fundamentals of Block chain - Decentralization and  distributed  ledger —
Cryptographyandconsensusmechanisms—Smartcontracts—Financialservicesanddigitalidentity—
ChallengesandOpportunities—Securityandprivacyissues—Regulatoryancl compliance
considerations

Unit-4:AugmentedReality (A R)andVirtualReality(VR)

Introduction to AR/VR — Key concepts and differences between AR and VR — Historical
development and current state - AR/VR applications in marketing and customer experience—
Traininganddcvelopmentthroughimmersivetechnologies—Challenges and Opportunities —
Technological limitations and advancements — Integration with existing business processes.

Practical(SuggestiveList):

@ Handsonsessionsonutilizingpopularcloudplatformsfordcvelopmentand
deployment,offeringhands-onexperiencewithfrcetiersandtrialaccounts.
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¢ Hands on sessions on block chain technologies, focusing on the basics
development and deployment of decentralized applications.

Readings:

TextBooks(LatestEditions):

1.
2+
3.

Emerging Technologies byErrolS. van Engelen
Internetof ThingsbyJeevaJose,KhannaB ookPublishing.

Digital Transformation: A Strategic Approach to Leveraging Emerging Technologies, Anup
Maheshwari

Virtual&AugmentedRealitybyRaj ivChopra,KhannaB ookPublishing.

5. Emerging Technologies for Effective Management by Rahul Dubey, Cengage Publications.

ToT Fundamentals: Networking Technologies, Protocols, and Use Cases for the Internet
of Things by David Hanes, Jerome Henry, Rob Barton, Gonzalo Salgueiro and Patrick
Grossetete.

BlockchainforBusinessbyJaiS inghArun,J erryCuomoandN itinGaur.

8. B1ockChain&CryptoCurrenciesbyAnshulKausik,KhannaBookPublishing.

9. Industry 4.0 Technologies for Business Excellence: Frameworks, Practices, and

10.

Applications by Edited By ShivaniBali,Sugandha Aggarwal,SunilSharma.

Blockchain, Artificial Intelligence, and the Internet of Things: Possibilities and
Opportunities"by Pethuru Raj, Ashutosh Kumar Dubey, Abhishek Kumar, Pramod
Singh Rathore.

Readings:

Abdi,S. Kitsara,l ., Hawley,M.S. ,&deWitte,L.P.(202 1 ).Emergingtechnologies
andtheirpotentialforgeneratingnewassistivetechnologies-AssistiveTechnology,
33(supl), 17-26. https://doi.org/10.1 080/10400435.2021.1945704

Seokbeom Kwon, Xiaoyu Liu, Alan L. Porter, Jan Youtie, Research addressing
emergingtechnologicalideashasgreaterscientiﬁcimpact,ResearchPolicy,Volume 48, Issue
9, 2019, 103834, https://doi.org/10.101 6/j.respol.2019.103834.

Philip, J.(2022), "A perspective on embracing emerging technologies research for
organizational behavior", Organization Management Journal ,Vol. 19 No. 3, pp. 88-

98.https://doi.org/10.11 08/0MJ-10-2020-1063
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1. Softwareand/orData:DilemmasinanAlIResearchLabofanIndianI TOrganization,

Rajalaxmi Kamath; Vinay Vv Reddy,
https:/hbsp.harvard.edu/product/IMB&89-PDF-LENG?Ntt=em erping%20technologies

2. Volkswagen Group:Driving Big BusinessWith Big Data,Ning Su; Nagqaash Pirani,
hups:/hbsp.harvard.edu/product/ W14007-PDI-ING?N tl:emerging‘%;Z()lcclumln;_{icﬁ

urseOutcomes:

1. Studentswillunderstandfoundationalknowledgeofemergingtechnologiessuch as

blockchain, 10T, cloud computing, AR/VR, etc., comprehending their principles,
components, and functionalities.

2. Students willanalyzethe practical applications of these technologies in various

business contexts, evaluating how they can optimize operations, enhance decision-
making, and drive innovation.

3. Students willevaluatethe strategic implications of adopting emerging technologies,
including potential challenges, risks, and opportunities,to formulate informed
strategies for competitive advantage.

4. Students will develop skills to plan and manage the integration of emerging
technologiesintobusinessprocesses,ensuringalignmentwithorganizational goals and
effective change management.

ok ok o ok e ke ok ok sk R R

B’[DEZUI MediaLiteracyandCriticalThinking 1L:1T:0P | 2Credits

This course equips students with essential media literacy and critical thinking skills to
analyze and navigate various media forms. It covers the dynamics of media production and
ownership in India, othical and regulatory considerations, and enhances digital
literacyforresponsibleonlineengagement.Throughcomprehensivestudyandpractical
exercises,studentswillleamtocriticallycngagewithmediacontent,uncoverbiases,and make
informed decisions in media consumption and production.
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f};;rscﬂbjcc tive(s):

1. DcvelopcritiCalthinkingski115{0&111{1])’50\’:11‘i01lsmcdiaformscffcctivclyand identify
underlying biases.

2. Fostermedialiteracyprinciplesfornavi gatin gdigitalmcdialandscapcsand evaluating
credibility.

3. E.\'pl01'emediaproductiondynamicsandownershipstructurcsimhelndian context.
4. Addressethicalandregulatoryconsiderationsinmcdiapractices.

5. Enhance digital media literacy for responsible online engagement and combating
misinformation.

ourseContent:

Unitl:FoundationsofMediaLiteracyan dCritical Thinking

Core principles of media literacy and critical thinking; Definition and significance of media
literacy, its historical evolution within the Indian context; Understanding media as a powerful
communication tool and its role in shaping societal perceptions and behaviors.

Unit2:DeconstructingM ediaTexts

Formsofmediatexts,includingprint,broadcast,digital,andsocialmedia;Textual analysis and the
deconstruction of  visual media  using semiotics; The impact of media
represcntationsonindividualperceptionsandsocictalattitudes,fromrelevantcase studies in the Indian
context.

Uuf.'3:MerﬁaCausumprinnanr!Productia.'.'Dynamics
Dynamics of media production, distribution, and consumption in India: Influence of

ownershipandcomrolstructurcsonmcdiacontent;chhniquesforcriticallyevaluating
content and analysing audience consumption patterns

media

Unitd:Ethics,Regulation,an dDigitalMediaLiteracy

Fthical and regulatory considerations inherent in media practices and the evolving
landscapeofdigiwlmcdialilemcy.I';'l!1iculprinuiplcsinmcdiu,tlwrcgulzmn-y|‘,—mncwmk zove min:‘.
media content, and the role of self-regulatory bodies in upholding ethical staudar&s; Dig_it;;l
media's impact on contemporary media literacy practices, strategies for navigating online
information, and promoting digital citizenship.
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1. Potter,W.J Medialiteracy(8thed.).SAGEPublications.

2 Hobbs,R.Medialiteracyinthedigitalage.Routlcdge.

3. Halpern,D. F.Thought& knowledge: An introduction to critical thinking (5thed.).
Psychology Press.

4, Kahneman,D.Thinking,fastandslow.Farrar,StrausandGiroux.

5. Baran,S. J .,&Davis,D.K.Masscommunicationtheoxy:Foundations,
ferment,andfuture(8thed.) .CengageLearning.

6. Kahne,J.,& Bowyer, B.Media literacy education in action: Theoretical and
pedagogical perspectives. Routledge.

7. Barbour,K.,&Marshall,J .Themedialiteracyhandbook.ASCD.
8. Bhaskar,N.K.Medialawsandethicsinlndia.LexisNexis.

9. West,R.,&Turner,L.H. Understandinginterculturalcommunication:
Negotiating a grammar of culture (2nd ed.). Routledge.

10. Aufderheide,P.,&Jaszi,P.Reclaimingfairuse:Howtoputbalancebackin copyright
(2nd ed.). University of Chicago Press.

11. Hammond,J ‘S.,Keeney,R.L.,&Raiffa,H.Smartchoices:Apracticalguideto making
better decisions. Harvard Business Review Press. .

12. Covey,S.R. The'?habitsoﬂ‘lighlyeffectivepcople:Powerﬁﬂlessonsin
personalchange(B Othanniversaryed.)Simon&Schuster.

CourseOutcome(s):

1. Demonstrate proficiency in analysing media texts and identifying implicit messagesand
ideologies.

2. Apply media literacy principles to make informed decisions

about media
consumption and production.

3. Understandthecomplexitiesofmediaproduction,distribution,andaudiencebehavior.

4. Adhere to ethicalstandards in mediacontent creationand consumption.

S: Promoteresponsibledigitalcitizenshipbynavigatingonlineinfomationcritically and
combating misinformation.

ook ok o ok ok ok ok ok
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_;WACA‘?,OI IndianConstitution 2L:0T:0P | 2Credits

,am.segescriptr'nn:

This course offers a unique perspective on the Constitution of India, focusing on its
economicdimensionsandimpactonbusiness.Itdelvesintothchistoricalandideological
underpinnings of the Constitution as an economic document, tracing its evolution from post-
colonial economic governance to contemporary debates. Studentsexplore constitutional
battles over land reforms, economic liberalization, and fiscal federalism,
gaininginsightsintocompetingeconomicideologiesandinterests.Throughcasestudies and legal
analysis, they examine fundamental rights related to business, fiscal federalism, and
constitutional issues shaping India's economic landscape.

By the end of the course, students will develop a nuanced understanding of the Constitution's
role in shaping economic policies and its implications forbusiness practices, equipping them
with valuable insights for careers in business management and policy advocacy.

‘ourseObjective(s):

1. Develop an understanding of the Indian Constitution beyond legal and political lenses,
emphasizing its significance for business students.

2; Recognizetheimpori'anceofcomprehendingconstitutionalbasicsandtheirimpact on trade,
economy, and business practices.

3. Analyze the inclusion of economic justice in the preamble and its implications for post-

colonial economic policies.
4., Explore the legal history of competing claims between economic development and

principlesofequiryandjusticeinlndia.

5. Examinethetransitlonfromstate-ledindustrializationtoliberalization,highlighting the
constitutional underpinnings of these economic shifts.

6. Investigate the constitutional provisions relevant to business, such as the fundamental
right to practice any profession, occupation, trade, or businessas enshrined in Article 19.

CourseContent:
Unitl :AnEconomicHistoryoftheConstitution ofIndia

Historical understanding of the constitution as an economic document. Understanding the
Preamble, Starting from the land reform cases in the 1950s to the validity of the bitcoi; ban
imposed by the RBI, this module signpost all of the important economic
momentsintheconstitutionalhistoryofpost-coloniallndia;Constitutionaldesign,Legal

Regulation and economic justice
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Vonit2: FundamentalRightsandBusinessinIndia

/ A 11iclelg(l)(g),grantseverycitiz-f:ntherig,ht,t(:.pracLisezmy profession,ortocarryon
anyprofess10n_,Occupanon,trade,t:)rbusiness.Likeothcrﬁmdamentalrights,thisright is subject to
the

feaso“abl_e restrictions impose by the state. This particular provision ~ of
Constltutlonhasbeenoncoﬁhemostscverelylitigatcdfreedoms.FundamentalDuties.

Unit3:FiscalFederalism

d Intercourse within the

Articlearticles301 to307oftheConstitutionpertainstoTrade,Commercean
in

Ter}'it_ory of India; Challenges associated with fiscal federalism
Indnamcludingtheverticalﬁscalimbalance;ArticleZSOo ftheConstitution.

Unitd:Constitutionalbattlesthatshapedtheecononty
y case studies that demonstrate the complex and
andbusinessandshalluseSaurathirpal’s book

Fifteen Judgments: Cases that Shaped India’s Financial Landscape as our guide through this
landscape. The case studies include the banning of diesel engine cars, Telecom regulation
and ownership of broadcast media, Demonetisation, Aadhaar, the lifting of restrictions on

dealing in cryptocurrencies

This module will be taught through ke
fascinatingovcrlapbetweentheconstitution

eadings:

References:

L TheOxfordl—landbookoﬁhelndianconstitution,Oxforduniversitypress.

Cases
erv.Unionoflndia,(1970)1 SCC248

® RustomCavasjeeCoop
o StateofRajasthanv.MohanLalVyas,AIR1 971SC2068(confirmationofaprivate

monopoly, not a violation of fundamental right)
@ Mithilesh Garg v. Union of India, (1992) 1 SCC 168 : AIR 1992 SC 221 (Right to

carry on business, not breached when it is liberalised)
® Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of
reasonable restrictions in relation to trade and occupation)
® Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the
reasonableness of the restriction imposed may depend upon the nature of the business
and prevailing conditions including public health and morality)
T.B.Ibrahimv.RegionalTranSportAuthority.Tanjore,AIRl 953SC79
HarmanS inghv.RTA,Calcutta,AIRl 954SC190
DwarkaPrasadLaxmiNarainv StateofU.P.,AIR19545C224
StateofBombayv.R.M.D.Chamarbaugwala,AIR1 957SC699
Parbhani Transport —Coop. Society Ltd. v. Regional Transport Authority,

Aurangabad, AIR 1960 SC 801
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QﬁgComentr

Unit I:. P.Vrdten communication: intra organizational/ departmental/ workplace
communication

Need and Types, Basics of Writing Office Circulars, Agenda,Notice,Office Memoranda,
Office O.rder.s, News Letters; Positive and Negative Messages, Use of Technology for
Commumca}lon, EﬁfectlveITcommunication tools-Electronicmail: advantages, safety and
smartness 1n writing email, E-mail etiquettes; Use of online social media for
commun}catgon and Public Relations; Ethical dilemmas in use of social media for
communication. Report Writing: TypesofBusinessReports,responding to request for
proposals (RFP), response to RFP, Formal Report- Components and Purpose, Organizing
Information- Outlining& Numbering Sections, Section Headings, Sub-Headings,&
Presentation; Reporting in Digital Age, Writing Reports on Field Work/Visits to Industries,
Business Proposals; Summarizing Annual Reports of Companies- Purpose, Structure and
Principles; Drafting Minutes of a Meeting;
Corporate Communication- channels of corporate communication, target segments of
corporate communication, types of corporate communication; ManagingCrisis-
Communication;Managingcommunicationduringchange;Cultureascommunication

Unit2:0ralC ammunr‘cation,meess."onah’snmndteamwark

Meaning, Nature, and Scope of Effective Oral Communication; Techniques of Effective Speech,
Media for Oral Communication- Face-to-Face Conversation, Teleconferences,Press Conference,

Telephonic Converzations, Radio Presentation, Public address and Podcast.
Constructing Oral Report; Group Discussion, Teams communication; Communication
during online meeting; Online and offline professional etiquettes; Conducting appraisals,

conducting interviews.

Unit3:NegotiationSki lisandCross-CulturalConim unication

Negotiationcommunicationwithvendors,suppliers,employeesandotherstakeholders;BATNA
& communication during negotiations; Body language and negotiation;

Impact of globalization on organizational communication; Cross-Cultural frameworks (ex. Geert

Hofstede); Culture& appropriate communication; Etic and Emic approaches to Culture;
Communication to a diverse workforce; Overcoming barriers and biases in Cross-Cultural
Communication; Building Inter-Cultural Workplace Skills; Cross-cultural etiquettes across

clusters/countries.

Unit4d:Contemporary Communication

Digital communication-  individual communicating via social media, organizations
communicating via social media, Media Literacy; Strong Digital communication skills — email
instant messaging, video conferencing, e-meetings. digital collaboration, digital citizenship -
digital etiquettes& responsibilities; Introduction to personal and
organizationalwebsites;communicationthroughpodcasts.
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Job gearching in Digital Age; _Cref:lting Resume (CV, cover letter), Creating Customized
over Messages for Job Applications, Purposes and Types of Employment Interviews,

performiﬂg Optimally in a Job Interview- Do’s and Don’ts Before, During and After the

[nterview.

eadings:

TcxtBooks(LatcstEdition):

1. AICTE’s Prescribed Textbook: Communication Skills in English (with Lab Manual), Anjana
Tiwari, Khanna Book Publishing Co.

2. Lesikar, R.V. & M.E. Flatley, “Business Communication: Connecting in a
DigitalWorld”, McGraw-Hill Education.

3. Murphy,H.A.,Hildebrandt,H.&Thomas,J .P.EffectiveBusinessCommunication.

McGraw Hill.
4. MukerjeeH.S.,BusinessCommunication:ConnectingatWork.OxfordPuincation

5. Boove,C.L.et al.,BusinessCommunication Today,Pearson.

References:
1. CultureasCommunication(ZOO 1 )bySteverRobbins
hitps://hbsp.harvard.edu/prod uct/CO108A-HCB-ENG
2 TheFutureoﬂntemalCommunicationlRitaLmjuanMen,ShannonA.Bowen
| Business Expert Press| BEP336—PDF-ENG | hitps://h ixfip_,i@p'gr_d;:_d_g_.-"p_r_ogt_uc_tf_[_%_I_L_I-"j 36-PDE-

ENG

Sugg ested Exerciseandcases:

Negotiationexerciseasvendorfseller

—
'

Analy zingverbalandnon-verbal aspectso fspeechesofgreatleadersandorators,
DeliveringEffectivePresentationsusingpresentationtoolsfsoﬁwareanduseof infographics.
Casesonbusinesscommunication

SummarizingAnnualReportofaCompany.

Preparingelevatorpitch

Preparingcurriculumvitaex’resumefletter

CommunicatingEffectivclyinGroupDiscussionandpersonal interviews

© © N o YD

HowtoCommunicateOrganizationalChang,e(.?O.’ZO)byAngelaFisheercks
a. bt_lp_h-;:i{f_:_nj_iJ_a_(_::h_b__g._g_d_ll_s"11!1r;_j.-'p_( u_HI.-"'he?\\«IL_\-U"n_lmnni_g_u_l__y_—ogg_:_piz__;um_ch__an_gg
10. ChangeManagememandlntemalCommunicatioanitaLinjuanMen,Shannon
A. Bowen | Business Expert Press |BEP334-PDF-ENG]|

https://hbs y harvard.cdu/ yroduct/B1EP3 34-PDE-ENG
ps:hbs| |
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11.Lighting the Fire: Crafting and Delivering Broadly Inspiring Messages|Tsedal

Neeley, Tom Ryder|Harvard Business School|416046-PDF-ENG|
;._-_--:_i-j._;,-___iil*_~;;._f%‘;.;;_‘-,jg;rd_ edu/product/416046-PDF-ENG?
12. BadWritinglsDestroy ingY ourCompany’sProductivity(201 6)byJoshBemoff

a. hips:7hbr.ore/2016/09/1

_ ad-writing-is-destroying-your-companys-productivity
1 3-GroupCommumcatlonandDecxsion-Makin gSimu]ation:WildﬁreMitigation]

Matthew Koschmann| FO0001-HTM-
ENGhttps://hbsp.harvard.edu/product/FO0001 -HTM-ENG

- Three Rules for Communicating During a Crisis|Nancy Koehn| 5238AV-AVO- ENG
| hit hibsp.har ,.l"\ll,'_‘-.,lt_.':l"lt'-{:_lJL'_l_":—‘-?-_ES-'_\\.':_")‘ VO-
ard,edu/product/’3238AV - AVO-ENGNu=Bl SINESS COMMUNICATION

CourseQutcomes:

1. Applylheskill5forwritingvariousworkplacewrittencommunications.
2. EffectivelyanalyzeandevaluateBusinessReports.
3. Demonstratecompetenceindelivcringimpressivepower-pointpresentations.

4. Create objective and succinct Resumes and be prepared to perform optimally in Job
Interviews.

ok ke ok ok ek ok
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Appendix-2: Indian Knowledge System (IKS)

Inst.itutions are advised to choose any one of the following module as per the
available resources/ university norms.

1 1KS-I: Introduction to Indian Culture and Civilization (with some
present practices)

2 TKS-II: Indian Culture and Civilisation with its Knowledge Systems and
Traditions

3 IKS T Vision for a Human Society (Vishva Kalyan thru Vasudhaiva
Kutumbkam)™

IKS IV Indian Science, Engineering and Technology- Past, Present & Future'!
[KS V Indian Town Planning and Architecture”!

IKS VI Indian Mathematics and Astronomy"!

IKS VII Indian Aesthetics (including Music & Musical linstruments)/
Arthashastra’

8. IKS VIII Indian Health, Wellness and Psychology- including Ayurved'1

N o s

Other Possible Courses in IKS -

e Indian System of Proof and Logic (including Nyay Shastra) .

« Indian Linguistics and Phoenetics (including Panini’s grammar, languages)

¢ Indian Governance, Administration and Management Systems (including
Arthshastra) Indian Physics (e.g. Vaisheshik)

. Textile Industry in India Shipbuilding and Maritime Trade Transport
Systems in India

« Principles and practice of Mechanics and Machines Water Management in
India

« Ecology and Geography in India

« Natural Agriculture and horticulture (e.g. vriksha ayurved)
Practices in India Indian Economics (Arthshastra)
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IKS-I: Indian Knowledge Systems and Traditions

Course Objectives

To sensitize t.ht? students about context in which they are embeded i.e. Indian
culture and civilisation including its Knowledge System and Tradition.

To_ help student to understand the knowledge, art and creative practices,
skills and values in ancient Indian system.

To help to study the enriched scientific Indian heritage.

To introduce the contribution from Ancient Indian system & tradition to
modern science & Technology

Detailed contents:

Module 1: Introduction to IKS
(Any eight of total sessions assigned for Literary activity)

Introductory lecture on the any eight topics below:

Indian Knowledge System

Indian Culture & Civilization

Ancient Indian Chemistry

Ancient Indian Metallurgy

Ancient Indian Mathematics

Ancient Indian Astronomy

Indian Astronomical Instruments

Indian Knowledge System (Upveda: Ayurveda)
Indian Knowledge System (Upveda: Gandharveda)

10. Indian Knowledge System (Vedangas: Shiksha, Kalpa, Vyakrana)

]

| Indian Knowledge System (Vedangas: Jyotisha, Nirukta, Chandas)

12. Indian Architecture I: Sthapatya-Veda
13. Indian Architecture II: Temples

14. Indian Architecture III: Town & Planning
15. Indian Philosophical System

Module 2: Introduction to Creative Practices

(Twenty Lectures with at least Five different topics of total session under Creative activity)

PN LA LN~

Introductory lecture on the topics below:

Dhatuvada: art of metallurgy
Akara jnana: art of mineralogy
Vastuvidya: art of engineering
Yantramatrika: art of mechanics
Takshana: art of carpentry
Chalitakayoga: art of practicing as a builder of shrines
Raupyaratnapariksha: art of testing silver and jewels
Maniraga jnana: art of tinging jewels
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Sucivaypkarma: art of needleworks and weaving

Vadya vidya: art of playing on musical instruments

Geet vidya : art of singing

Nritya vidya: art of dancing

Natya vidya: art of theatricals

Alekhya vidya: art of painting

Viseshakacchedya vidya: art of painting the face and body with color
Udakavadya: art of playing on music in water

Manasi kavyakriya: art of composing verse

Bhushanayojana: art of applying or setting ornaments
Citrasakapupabhalkshyavikarakriya: art of preparing varietics of delicious food
Dasanavasanangaraga: art of applying preparations for cleansing the tecth,
cloths and painting the body

. Utsadana: art of healing or cleaning a person with perfumes

. Vastragopana: art of concealment of cloths

. Balakakridanaka: art of using children’s toys

4. Tandulakusumabalivikara: art of preparing oflerings from rice and flowers
. Pushpastarana: art of making a covering of flowers for a bed

References:

_ Textbook on IKS by Prof. B Mahadevan, IIM Bengaluru

Kapur K and Singh A.K (Eds) 2005). Indian Knowledge Systems, Vol. 1. Indian
Institute of Advanced Study, Shimla. Tatvabodh of sankaracharya, Central

chinmay mission trust, Bombay, 1995.
The Cultural Heritage of India. Vol.I. Kolkata: Ramakrishna Mission Publication,
1972.

. Nair, Shantha N. Echoes of Ancient Indian Wisdom. New Delhi: Hindology

Books, 2008.

Dr. R. C. Majumdar, H. C. Raychaudhuri and Kalikinkar Datta: An Advanced
History of India (Second Edition) published by Macmillan & Co., Limited,
London, 1953.

. Rao, N. 1970. The Four Values in Indian Philosophy and Culture. Mysore:

University of Mysore.

Avari, B. 2016. India: The Ancient Past: A History of the Indian Subcontinent
from c. 7000

BCE to CE 1200. London: Routledge.
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